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The London Pocket Bible offers entertaining advice for the visiting tourist or life-long Londoner, as well as: - Essential travel tips for the first time visitor; from not getting caught in the rush hour to understanding London's famous tube map - Being easy-to-use and small enough to take on the move as you travel around London - A handy reference guide; dip into as you visit sites such as the London Eye or Big Ben
- A guide to fun days out with friends or the whole family, from the British Museum to a trip to Buckingham Palace to catch a glimpse of the Royals This guide is more detailed than a guide book, fun facts about London's hidden character and historic architecture; A simple layout which acts as a reference book for long stays or as a quick guide for shorter visits. Interesting trivia about the capital and a glossary
to make sure you're never baffled by the London jargon. With a unique mix of practical tip, trivia and entertainment The London Pocket Bible is a gift-book that is more than just a travel guide, it's a fascinating insight, including: Tantalising trivia about its many famous locations, from the London Eye to Tower Bridge, and icons from black cabs to beefeaters; Exciting and historical trips; explore London, from the
quirky to the famous as well as the traditional side to the city; London's artistic and literary roots, from Shakespeare's Globe to Banksy's modern graffiti art; Facts and trivia about the macabre side of London including haunted London landmarks, folklore, and notorious criminals including Jack the Ripper; The London quiz, test your talents and prove yourself a worthy Londoner. Every Pocket Bible is lovingly
crafted to give you a unique mix of useful references, handy tips and fascinating trivia that will enlighten and entertain you at every page. There is a Pocket Bible for everyone...Other titles in the series: The Dad's Pocket Bible, The Railway Pocket Bible, The Traveller's Pocket Bible, The Allotment Pocket Bible and The Camping Pocket Bible.
Looks at the life, style, and achievements of such fashion designers as Miuccia Prada, Jimmy Choo, and Stella McCartney.
Explains the basics of fashion design and offers advice for young designers.
An unprecedented and intimate behind-the-scenes look at London designer fashion over the last fifteen years, edited by Tania Fares and Sarah Mower and profiling 50 leading London fashion designers, from Paul Smith and Stella McCartney to Erdem and Simone Rocha. London has long been a fashion-world capital, and the past fifteen years have been an especially fertile period in its centuries-long history of setting
trends. This stunning book is an all-access pass into the world of designer fashion - an exclusive behind-the-scenes studio tour that calls in on fifty of the city's leading design talents - London-based global superstars - all of whom open up about their practice and philosophy, and share a wealth of images from their rivate collections.
Fashion Designers
Face2face Pre-intermediate Workbook Without Key
Plunkett's Sports Industry Almanac 2008
A collaborative platform for the Excellences of Campania Region
Fifty Fashion Designers That Changed the World
Design Museum Fifty
A market research guide to the business side of sports, teams, marketing and equipment. It acts as a tool for strategic planning, employment searches or financial research. It includes profiles of sports industry firms, such as addresses, phone numbers, and executive names. It also contains trends, statistical tables, and an industry glossary.
Describes the McCartney family, discussing the success of Paul in the music business and Stella in the fashion industry and looks at family life.
Market research guide to the business side of sports, teams, marketing and equipment ???????????????????????????????????????????????????????????????????????????????????????????????? a tool for strategic planning, competitive intelligence, employment searches or financial research. Contains trends, statistical tables, and an industry glossary. Over 350 one page profiles of sports industry firms, companies and organizations - includes addresses, phone numbers, executive names.
An updated paperback edition of the hardback best-seller. A fascinating and meticulous piece of Beatles scholarship.
The Great Fashion Designers
The Price of Fast Fashion – and the Future of Clothes
Plunkett's Apparel & Textiles Industry Almanac 2008
You're Gonna Get Screwed
Fashion Faux Pas
I Want to Be a Fashion Designer

In the world of fashion trends come and go, but the work of a small number of designers has survived to stand the test of time. From pioneers such as Coco Chanel and Christian Dior to the era-defining figures of Alexander McQueen and Paul Smith, explore the stories and examine the work of the 50 most ingenious and influential designers in fashion history. With stunning photography illustrating the seminal designers selected by the Design Museum in conjunction with Lauren Cochrane, Assistant Fashion Editor at the Guardian, Fifty Fashion Designers That
Changed The World is a collection of the most illustrious, innovative tastemakers the fashion world has ever seen. Contents include: Coco Chanel Yves Saint Laurent Issey Miyake Jean-Paul Gaultier Vivienne Westwood Pierre Cardin Miuccia Prada Karl Lagerfeld Calvin Klein Tom Ford Giorgia Armani Phoebe Philo Christopher Kane ...and many more.
The fashion retail environment is changing faster than ever. This book shows the latest state of the art in both theory and practice in how to attract customers, turn them into shoppers and to develop them into lovers of any fashion business. The key-focus lies on a deep understanding of the emotional part during the buying-process. It clearly shows the potential of new digital and social media, and the integration of the on- and offline world within the fashion retail world.
This volume focuses on the Excellencies, which are companies that have invested in greening, and that become for the “Company System” of the Campania Region an irreplaceable beacon to enter concretely in a dimension of sustainability.
In Stella McCartney, learn how this eco-conscious leader and skilled designer overcame the perception that her famous name, rather than her undeniable talent, propelled her success.
Roots and Remembrance
Eco-chic
Fashion Designers A-Z, Stella McCartney Edition
Fashion
The Only Comprehensive Guide to Apparel Companies and Trends
Plunkett's Sports Industry Almanac 2009

As the daughter of music icon Paul, Stella McCartney was born into stardom. Today, she has found fame and fortune in her own right as one of Britain's top fashion designers. Her clothes are worn and loved by people all over the world. Find out why Stella loves making beautiful clothes, where she learned the tailoring skills that have her famous, and how she has become a star of the British fashion industry! A fantastic resource for biography based project
work!
Over the last 180 years designers have propelled fashion from an elite craft into a cornerstone of popular culture. This brilliantly written guide to the lives and collections of 55 iconic fashion designers draws on the latest academic research and the best of fashion journalism, including the authors' own interviews with designers. Beginning with 19th century couturier Charles Frederick Worth and concluding with the star names of the 2010s, Polan and Tredre
detail each designer's working methods and career highlights to capture the spirit of their times. This beautifully illustrated revised edition features five new designer profiles: Hedi Slimane, Raf Simons, Phoebe Philo, Alessandro Michele and Demna Gvasalia. It's also been updated throughout to reflect a fashion world in constant ferment, with designers swapping jobs and fashion houses at unprecedented speed. The industry has expanded into a global
phenomenon - and designers have emerged as true celebrities; The Great Fashion Designers explores their passion and flair to show us fashion at its most inspirational.
Face2face Pre-intermediate is an easy-to-teach General English course that helps adults and young adults to speak and listen with confidence. The DVD-ROM in the Student's Book includes consolidation activities and electronic portfolio for learners to track their progress with customisable tests and grammar and vocabulary reference sections.
An accessible introduction to the 50 most important designers who have moved fashion forward over the past century. Fifty major fashion designers are profiled in this book with fullcolor spreads that showcase their most memorable creations. Red carpet regulars such as Armani, Prada, Calvin Klein, and Dolce & Gabbana are included, as well as the classic clothiers Christian Dior, Karl Lagerfield, and Oscar de la Renta. While some of these designers have
designed for the masses--Ralph Lauren and Diane von Furstenberg--others prefer the avant-garde over function; Vivienne Westwood, for instance. Readers will learn how the early 20th-century designers such as Coco Chanel and André Courrèges made fashion history, and discover who's making it now: Stella McCartney, Marc Jacobs, and Tom Ford, to name a few. A celebration of diversity and innovation and an essential handbook to a century of fashion, this
exciting and informative look into the world of style will delight readers of every taste and age.
The Creative City : a Critical Look at Current Concepts and Practices
Fashionopolis
Brand-building
Including Burberry, Paul Smith, Stella McCartney, John Galliano, Alexander McQueen, and Jasper Conran ; and Celebrity Designers Such as Victoria Beckham, Sienna Miller, Lily Allen, and Kate Moss
British Fashion Designers
The London Pocket Bible
An investigation into the damage wrought by the colossal clothing industry – and the grassroots, high tech, international movement fighting to reform it. What should I wear? It's one of the fundamental questions we ask ourselves every day. More than ever, we are told it should be something new. Today, the clothing industry churns out 80 billion garments a year and employs every sixth person on Earth. Historically, the apparel trade has exploited
labour, the environment, and intellectual property – and in the last three decades, with the simultaneous unfurling of fast fashion, globalization, and the tech revolution, those abuses have multiplied exponentially – and primarily out of view. We are in dire need of an entirely new human-scale model. Bestselling journalist Dana Thomas has travelled the globe to discover the visionary designers and companies who are propelling the industry toward that
more positive future by reclaiming traditional craft and launching cutting-edge sustainable technologies to produce better fashion. In Fashionopolis, Thomas sees renewal in a host of developments, including printing 3-D clothes, clean denim processing, smart manufacturing, hyperlocalism, fabric recycling – even lab-grown materials. From small-town makers and Silicon Valley whizzes to household names such as Stella McCartney, Levi's and Selfridges,
Thomas highlights the companies big and small that are leading the crusade. We all have been casual about our clothes. It's time to get dressed with intention. Fashionopolis is the first comprehensive look at how to start.
From Charles Frederick Worth to Nicolas Ghesquière, designers have propelled fashion from an elite craft into a cornerstone of contemporary popular culture. This brilliantly written analysis of the achievements of the 50 greatest names in international fashion explores their lives, both personal and professional, drawing on the latest academic research and on the best of fashion journalism, including the authors' own interviews with designers spanning a
30-year period.The designers' working methods and career highlights are outlined in detailed and wittily written entries that capture the spirit of their times. From Poiret and Patou to Gernreich and Galliano, the sometimes provocative selection of 50 names poses stimulating questions about the definition of a fashion designer in the modern era. A ground-breaking book, this is a definitive introduction to fashion designers that is essential reading for both
students and general readers alike.
Provides a behind-the-scenes look at fashion design and the duties, training, and technology involved, and profiles designers.
The apparel and textiles industry involves complex relationships that are constantly evolving. This carefully-researched book covers exciting trends in apparel and textile supply chains, manufacturing, design, women's fashions, men's fashions, children's fashions, shoes, accessories, retailing, distribution, technologies and fabrics of all types. It includes a thorough market analysis as well as our highly respected trends analysis. You'll find a complete
overview, industry analysis and market research report in one superb, value-priced package. It contains thousands of contacts for business and industry leaders, industry associations, Internet sites and other resources. This book also includes statistical tables, an industry glossary and thorough indexes. The corporate profiles section of the book includes our proprietary, in-depth profiles of 342 leading companies in all facets of the apparel and textiles
industry. Purchasers of either the book or PDF version can receive a free copy of the company profiles database on CD-ROM, enabling key word search and export of key information, addresses, phone numbers and executive names with titles for every company profiled.
Nation Branding, Innovation and World Export Leadership
Pop Culture in Europe
A Guide to Top British Fashion Designers and Fashion Houses
A Coloring Book of Designer Looks and Accessories
Paul McCartney and Stella McCartney
This adapted edition of the FASHION COLORING BOOKcontains more iconic designerlooksand accessoriesto color. Perfect for coloring fashionistas!"
Eco-Chic: The Fashion Paradox is an examination of the relationship between fashion and environmental awareness - combating the universal reputation of eco-fashion as wholesome, un-dyed, shapeless and itchy. A new wave of sustainable shopping, affordable clothing, and ecological thinking has allowed eco-designers to create high-end, design-led collections rather than merely environmentally sympathetic garments. Eco-Chic: The Fashion Paradox aims to address the preconceived idea of eco-fashion as a compromise in style and quality and places eco-fashion where it belongs at the forefront of design. Eco-fashion
is changing its image from dowdy and well meaning to genuinely desirable and Eco-Chic: The Fashion Paradox is an analysis of fashion and ethical practice as the naked truth behind the clothes we wear is exposed.
Fashion masterpieces: Defining designers of the 20th and 21st centuries and their most remarkable works From Azzedine Alaïa, Cristóbal Balenciaga, and Coco Chanel, to Alexander McQueen, Yves Saint Laurent, and Vivienne Westwood, a century's worth of fashion greats from the permanent collection of The Museum at the Fashion Institute of Technology are celebrated in this limited-edition volume. Photographs of over 500 garments selected from the Museum's permanent collection illuminate each of the featured designers, while texts by the curators explain why each designer is important in fashion history and what
is special about the individual pieces featured. In her introductory essay, director and chief curator Valerie Steele writes about the rise of the fashion museum, and the emergence of the fashion exhibition as a popular and controversial phenomenon; and both Steele and contributor Suzy Menkes provide a history of this museum's role in the world of fashion scholarship and preservation. Fashion Designers A-Z is available as a series of six Designer Editions. Each edition (a total of 11,000 copies) is bound in a fabric created by one of six designers--Akris, Etro, Stella McCartney, Missoni, Prada, and Diane von
Furstenberg--and comes in a Plexiglas box. Crafted by hand at a bindery in the heart of Italy, and stamped with a unique number, every copy is an instant classic, and an addition to your fashion library that is truly one-of-a-kind. The Stella McCartney Edition of 2,000 numbered copies is adorned with a Neon Abstract Print on cotton satin from her Summer 2013 collection--available in two different palettes. True to McCartney's modern, fresh, style, the prints pop with color and sensuality. Orders placed online will be fulfilled with one of the Stella McCartney fabrics. Text in English, French, and German
CHBiographies
GOingREEN. A collaborative platform for the Excellences of Campania Region
Stella McCartney
50 Fashion Designers You Should Know
Real-life Stories: Stella McCartney
Explorations in Jewish Genealogy
After the break-up, 1970-2001
Germany’s economic miracle is a widely-known phenomenon, and the world-leading, innovative products and services associated with German companies are something that others seek to imitate. In The ’Made in Germany’Â’ Champion Brands, Ugesh A. Joseph provides an extensively researched, insightful look at over 200 of Germany’s best brands to see what they stand for, what has made them what they are today, and what might be transferable. The way Germany is branded as a nation carries across into the branding of its companies and
services, particularly the global superstar brands - truly world-class in size, performance and reputation. Just as important are the medium-sized and small enterprises, known as the 'Mittelstand'. These innovative and successful enterprises from a wide range of industries and product / service categories are amongst the World market leaders in their own niche and play a huge part in making Germany what it is today. The book also focuses on German industrial entrepreneurship and a selection of innovative and emergent stars. All these
companies are supported and encouraged by a sophisticated infrastructure of facilitators, influencers and enhancers - the research, industry, trade and standards organizations, the fairs and exhibitions and all the social and cultural factors that influence, enhance and add positive value to the country's image. Professionals or academics interested in business; entrepreneurship; branding and marketing; product or service development; international trade and business development policy, will find fascinating insights in this book; while those
with an interest in Germany from emerging industrial economies will learn something of the secrets of German success.
There are hundreds of books written by women for women. THIS IS NOT ONE OF THEM. If men are supposedly from Mars and women from Venus, why do women get the bigger planet? Women are already responsible for about 80% of all retail spending and have most of the financial and emotional control in relationships. Guys everywhere are getting SCREWED – not just a little but a lot. It is time for the shocking truth to be told! WARNING: This book is by men and FOR MEN ONLY. It entertains, educates and pulls no punches - so please hide
it from wives, girlfriends (or both?)!
The Fashion Designer's Resource Book gives an overview of the fashion industry as a business, combined with an insider's understanding of the creative process and the lifestyle of a fashion entrepreneur. Emerging designers should read this book to get ahead, but it also offers advice for anyone interested in entering the fashion industry.
This flexible course brings together all the tools and technology you expect to get the results you need. Whether teaching general English or focusing on exams, Prepare! leaves you and your students genuinely ready for what comes next: real Cambridge English exams, or real life. The Level 7 Student's Book engages students and builds vocabulary range with motivating, age-appropriate topics. Its unique approach is driven by cutting-edge language research from English Profile and the Cambridge Learner Corpus. 'Prepare to...' sections develop
writing and speaking skills. A Student's Book and Online Workbook is also available, separately.
Famous Fashion Designers
The Fashion Fraud Collection
Fashioning Your Life
Fashion Designer
Cambridge English Prepare! Level 7 Student's Book
Fashion Designer's Resource Book
Please note: This is a novelette. Shorter fiction is a fun and quick read, not a full length novel. The unthinkable has happened. The Fashion Council have discovered the fashion fraud and are threatening to close down the business. Fashion designer Truly Winx and her business partner Jane Davis are devastated. As the truth comes out and unravels before their eyes, they beg the council for leniency. Meanwhile, the girls have been invited to attend Paris Fashion Week. But unless they can get the fashion council to agree, they won’t be able to attend. And Truly is
determined to make it. Find out how it all ends in the final chapter of the Fashion Series where fashion fraud is a serious offence. Also in the series: Fashion Fraud Fashion Friends Fashion Finds Fashion Faux Pas The Fashion Fraud Collection (Grab all four together and save $)
Strategic Management is a core strategy textbook, covering all the major topics particularly from a global perspective. It delivers comprehensive coverage of the subject in an easy-to-read style with extensive examples and a range of free support material that will help you learn actively and effectively. This eighth edition of Strategic Management builds on proven strengths ... · over 70 short case studies to provide easily accessible illustrations of strategy in practice and additional cases available online to provide more in-depth examples of recent strategic decisions
involving Sony, Apple and industry sectors · a continuous contrast between prescriptive and emergent views of strategy to highlight the key debates within the discipline · emphasis on practice throughout with features to help you turn theory into practice · major international strategy cases from Europe, Africa, China, India, Middle East and the Americas · clear exploration of the key concepts · comprehensive, logical structure to guide you through this complex subject · Specialist chapters on public/third sector strategy, green strategy and sustainability, entrepreneurial
strategy and international and global strategy New for the eighth edition: - Dynamic capabilities and resource renewal explored in a revised and updated chapter - Emergent strategy completely revised in two new chapters, one focusing on innovation, and technology and the other exploring knowledge and learning - New material on innovation and strategy in uncertain environments - Case studies from large and small organisations from Google, Spotify and Cadbury to Snapchat, Uber and green energy companies with 14 new cases and many cases updated This
new edition also includes a wealth of free, online, open-access learning resources. Use these materials to enhance and test your knowledge to improve your grades. Online resources include web based cases with indicative answers, chapter based support material, long cases and multiple-choice questions. Richard Lynch is Emeritus Professor of Strategic Management at Middlesex University, London. He is an active researcher, lecturer and consultant, particularly in the area of global strategy and sustainable strategy.
The sports business is a dynamic and growing industry in the U.S., Europe, Asia Pacific and elsewhere. In addition to major sporting leagues and teams, related sectors include sporting goods manufacturing, sports apparel, sporting events broadcasting and retailing. Sports and professional athletes attract companies interested in endorsements, advertising, merchandising and marketing opportunities. Plunkett's Sports Industry Almanac 2008 covers such sectors, providing competitive intelligence, market research and business analysis. Our coverage includes sports
business trends analysis and sports industry statistics. We also include a sports business glossary and a listing of sports industry contacts, such as industry associations. Next, we profile over 350 leading teams, leagues and sports sector companies. Profiles include business descriptions and up to 27 executives by name and title. Price includes a CD-ROM, which enables you to search, filter, view and export selected contact data, including executive names for mail merge and contact management. You'll find industry analysis, an overview and market research report
of sports, sporting goods, sports marketing, stadiums, teams, and leagues business in one value-priced package.
This title embraces the whole of the UK and its creative influence on international fashion. It is aimed at industry professionals, students and anyone with an interest in fashion.
Plunkett's Sports Industry Almanac 2007
The 'Made in Germany' Champion Brands
From Chanel to McQueen, the names that made fashion history
Secret Men's Business
Plunkett's Apparel & Textiles Industry Almanac 2006
The Fashion Paradox

Covers the trends in apparel and textile supply chains, manufacturing, design, women's fashions, men's fashions, children's fashions, shoes, accessories, retailing, distribution, technologies and fabrics of many types. This work contains more than thousand contacts for business and industry leaders, industry associations, and Internet sites.
Truly Winx only wants one thing in her life: to be a world famous fashion designer. When she discovers her favorite designers are conducting a design competition with big prizes up for grabs, Truly knows she was destined to enter. The only problem is she can’t sew. Desperate to make it in the industry, Truly somehow convinces the shy, intelligent Jane Davis to be her competition partner and sew her design into a real dress. With her future at stake, Truly will go to any lengths to be a fashion designer. Even if that means committing the
ultimate act of Fashion Fraud. The Fashion Fraud Collection includes all four stories in the series: Fashion Fraud Fashion Friends Fashion Finds Fashion Faux Pas
A fascinating survey of popular culture in Europe, from Celtic punk and British TV shows to Spanish fashion and Italian sports. • Makes connections between pop culture in Europe to that of the United States • Provides further readings and a bibliography at the end of the work • Includes sidebars throughout the text with additional anecdotal information • Features appendices with top-ten lists of songs, movies, and books
Face2face Pre-intermediate Workbook with Key
Fifty Fashion Designers, One City
Emotionalizing Fashion Retail
Strategic Management
London Uprising
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