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'[T]here is, as with all the chapters, an excellent set of suggested further reading...' Management Learning `Postgraduate students should find this a useful book, since it focuses
on issues specific to their requirements. The philosophical underpinnings, methodology and
practicalities of research are all discussed within the context of postgraduate research' International Small Business Journal This wide-ranging text comprehensively overviews
management research and research methodology. The authors take the reader through all the
major stages of the research process and introduce the key methods. After highlighting the
different contexts and purposes, strategies and tactics, programmes and processes of
management research, the authors provide detailed coverage of the relevant research
approaches and methods. They discuss the interrelationship of theoretical and empirical
research, and how these apply to practice. The implications of using quantitative and
qualitative methods are examined, and practical advice is given on the available analysis
techniques and software packages.
This monograph focuses on the level of management culture development in organizations
attempting to disclose it not only with the help of theoretical insights but also by the approach
based on employees and managers. Why was the term "management culture" that is rarely
found in literature selected for the analysis? We are quite often faced with problems of
terminology. Especially, it often happens in the translation from one language to another. While
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preparing this monograph, the authors had a number of questions on how to decouple the
management culture from organization's culture and from organizational culture, how to
separate management culture from managerial culture, etc. However, having analysed a
variety of scientific research, it appeared that there is no need to break down the mentioned
cultures because they still overlap. Therefore, it is impossible to completely separate the
management culture from the formal or informal part of organizational culture. Management
culture inevitably exists in every organization, only its level of development may vary.
Praise for the First Edition: `I will be recommending the book to graduate researchers at
master's and doctoral level. It is a book which deserves to succeed for its honesty, clarity, and
common sense' - Leadership and Organizational Development Journal 'An accessible relaxed
style enables the authors to deal with issues that are intellectually demanding and at times
controversial, encouraging the researcher to develop a self-reflexive capacity to manage
research as both personal and public learning' - Management Education and Development
Journal This Second Edition of the best-selling Management Research has been completely
rewritten to include new kinds of problems being encountered in management research, and to
incorporate the substantial methodological developments that have taken place over the last
10 years. The book draws together the main threads of both quantitative and qualitative
management research and provides a bridge between theoretical and practical issues. This
popular and essential introduction to the subject of management research enables students to
tackle complex issues in an accessible way, offering a definite statement of basic
methodologies for management research today. Management Research is the first step for
students and researchers to develop a clear but also sophisticated position on the subject of
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research in business and management studies. Used by students on courses in management
research methods worldwide, this new edition will continue to be an invaluable guide for all
those undertaking research in and around organizations.
. . . the Handbook of Qualitative Research Methods in Entrepreneurship is an important
contribution to the field, and should be referenced in any paper using qualitative methodologies
to investigate the entrepreneurial phenomenon. Craig S. Galbraith, Journal of Enterprising
Communities There is no hiding behind the ramparts of dry scholarship here. The credibility of
the theory being spoken of is not the stuff of constructed proofs, but alignments of critical
insight and utility. This is where qualitative work can make a difference to the field, and where
this book makes its mark. Robin Holt, International Journal of Entrepreneurial Behaviour and
Research The Handbook of Qualitative Research Methods in Entrepreneurship is an unusually
solid and multifaceted book on what qualitative methods have done, are doing and will do in
entrepreneurship research. Every serious entrepreneurship scholar should read it. It points at
the future! Björn Bjerke, University of Kalmar, Sweden I would warmly recommend this unique
collection of qualitative methods of entrepreneurship research to both mature and beginning
researchers as a menu to choose from for their planned empirical studies. For those who try to
get away from only quantitative studies in both business practice and academic research, this
book is their chance to find a rich inspiration in reflecting on entrepreneurship as a lived
experience using grounded theory and ethnographic, discourse and narrative approaches. It
might convince editors of top journals of entrepreneurship research to welcome qualitative
research submissions as an indispensable complement to quantitative only submissions. This
domain is not physics. In bringing together such a variety of experts from so many nationalities
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in this Handbook, our Danish colleagues are making entrepreneurship research a realistic
global venture. Jan Ulijn, Eindhoven University of Technology, The Netherlands Helle
Neergaard and John Parm Ulhøi have compiled a remarkable collection of work that both
represents the range of methods and demonstrates the depth of insight that can be achieved
through qualitative approaches. This book is not simply a handbook of qualitative research
methods, though it well achieves this aim, it is also an important contribution towards the field
of entrepreneurship research. From the Foreword by Sara Carter This expansive and practical
Handbook introduces the methods currently used to increase the understanding of the
usefulness and versatility of a systematic approach to qualitative research in entrepreneurship.
It fills a crucial gap in the literature on entrepreneurship theory, and, just as importantly,
illustrates how these principles and techniques can be appropriately and fruitfully employed.
The Handbook is underpinned by the belief that qualitative research has the potential to
charter hitherto unexplored waters in the field of entrepreneurship and thus contribute
significantly to its further advancement. The contributors seek to assist entrepreneurship
researchers in making more informed choices and designing more rigorous and sophisticated
studies. They achieve this by providing concrete examples of research experiences and
tangible how to advice. By clarifying what these research methods entail, how they are
currently being used and how they can be evaluated, this Handbook constitutes a
comprehensive and highly accessible methodological toolbox. Dealing with both well-accepted
qualitative approaches and lesser-known, rarer and more novel approaches to the study of
entrepreneurship, this Handbook will be invaluable to those studying, researching and teaching
entrepreneurship.
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Developments, Complexities and Opportunities
A Critical Guide
Global and Local Methods
Buffer Solutions
Modernizing the Academic Teaching and Research Environment
ICICKM2015
Written for the researcher who wants to inquire into organizational
life in a creative way, this innovative book equips readers with the
tools to gather and analyze data using stories, poetry, art, and
theatre. Ideas are substantiated by reference to appropriate theory
and throughout readers are encouraged to reflect critically on the
approach they have chosen and to be alert to ethical issues. Revealing
case studies show how the research approaches covered in the book work
in practice.
Written specifically for the Research Methods aspect of an MBA course,
Research Methods in Management is the ideal companion for those
needing guidance on carrying out a research project. The author offers
a succinct guide to the topic which provides MBA and Business Students
with the necessary grounding in the area of research without going
into too much depth. The text is therefore written with modular
courses in mind so that students gain an overall perspective of the
important areas that need consideration and can ascertain the key
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points they need to be aware of when carrying out research.
Dissertations and projects form an integral part of many MBA and
degree courses and therefore guides such as this are becoming
invaluable when tackling this area for the first time. Research
Methods in Management approaches the research task in a step by step
manner, covering areas such as data collection, observational methods,
and data analysis. Guidance is provided on the best way to approach
aspects of the research process and to ensure all aspects are
adequately covered. As this is an area where many students feel they
do not have any experience, a text such as this provides the necessary
support in approaching this area of the course.
Understanding Social Research examines the socio-cultural contexts of
social research and relates them to contemporary shifts in focus such
as feminism, critical theory and postmodernism.
Researchers conducting interviews in the social sciences quickly find
that there is no single best way to approach their task. This text
offers a critique of traditional interviewing practices and provides a
framework for thinking about issues such as trustworthiness, identity
and language in a conceptual rather than technical context, allowing
you to develop your own reflexive practice. The research interview is
in with the brick and mortar of qualitative research, and is one of
the routine methods of obtaining knowledge of individuals, groups and
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organizations. Through the use of eight original metaphors drawing on
trends in language, subject and discourse, this cutting-edge text will
encourage you to question the interpretive nature and theoretical
underpinnings not only of your interview method, but of the knowledge
which is conveyed through it. This text is essential reading for
postgraduate students of qualitative methods and researchers looking
to more clearly conceptualise their interviewing practice and explore
its theoretical basis.
Creative Methods in Organizational Research
Understanding Management Research
Human Resource Management at Work
Organizational Learning and the Learning Organization
Understanding Social Research
Social Research

This book addresses the burgeoning interest in organizational learning and entrepreneurship,
bringing together for the first time a collection of new papers dealing explicitly with
entrepreneurial learning. Where past books have examined learning in a corporate context,
Harrison and Leitch focus instead on the learning process within entrepreneurship and the small
business. Areas covered include: a review of the concept of entrepreneurial learning and the
relationship between entrepreneurial learning and the wider literatures on management and
organizational learning, a review and development of a number of conceptual models of the
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process of learning in entrepreneurial contexts an illustration of the applications of concept of
entrepreneurial learning in a range of contexts an international perspective on entrepreneurial
learning.
In Conducting Focus Groups, Caroline J. Oates and Panayiota J. Alevizou explain what is
involved in conducting focus groups, outlining their main features, use in research, their design
and the kind of rich, qualitative data they facilitate. Ideal for Business and Management students
reading for a Master’s degree, each book in the series may also serve as reference books for
doctoral students and faculty members interested in the method. Part of SAGE’s Mastering
Business Research Methods, conceived and edited by Bill Lee, Mark N. K. Saunders and
Vadake K. Narayanan and designed to support researchers by providing in-depth and practical
guidance on using a chosen method of data collection or analysis. Watch the editors introduce
the Mastering Business Research Methods series
This essential text provides an authoritative overview of research methodology for both students
and professional researchers in management. Based on course needs and written by expert
academics in the field, this core text addresses the practical concerns of students in undertaking
research that is relevant to management practice. It places emphasis on the more practical
concerns of management researchers, focusing on the detail of developing and applying
particular sets of research skills. In addition, the book gives straightforward advice on how to:
·develop a systematic methodology · learn to be a successful writer · acknowledge the individual
in the researcher The text develops tangible skills and will be an invaluable guide for
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management researchers and students at postgraduate and MBA levels.
`A valuable resource for academics and practitioners in management and corporate strategy, as
well as those involved in mangement training and development' - European Foundation for
Management Development 'The editors' overall assessment is that there has been insufficient
dialogue between the two camps of action research and theorizing.... As a contribution to
mapping this divided house, the text is an apt illustration of these problems. The editor's
overview is of interest...' - Stephen Gibb, University of Strathclyde, MCB University Press The
debates surrounding concepts of `organizational learning' and the `learning organization' receive
a welcome synthezis in this book. Inte
Issues and Challenges
People Management and Development
The SPSS Workbook
Methodologies and Cases in Business Research
Handbook of Organizational Learning and Knowledge
Postgraduate Research in Business

Providing a detailed discussion of the practice of doing critical research in
organizations, utilizing both qualitative research processes and critical theories
of organizations, this textbook will be essential for all those involved in
interpreting and researching contemporary institutions and organizations. This
volume gives an authoritative and insightful framework for navigating critical
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theories and methods across the social sciences, but in particular in relation to
the study of corporate organizations.
'These sections represent the clearest rendition yet of these subjects, with
difficult concepts introduced in a digestible form for the neophytic (or not so
neophytic) researcher. Whilst in a book this size not every argument can be
presented, there is ample extra material to be found to encourage further
engagement... At the end of each chapter, there is a very useful Further
Reading section provided by the authors, which gives useful guidelines. I
believe to be an extremely useful text, which addresses what has until now
been a significant gap in the market. This book will be my first choice in the
future for introducing doctoral students of management-related subject to the
philosophical underpinning they require for their studies. There is no other text
which covers this area so clearly, so succinctly and in language that is readily
accessible to a wide range of researcher back-grounds. I can enviSAGE this
being a valuable source book to which researchers return again and again in
order to deepen their understanding as research projects progress; it certainly
provoked some new questions for me. To conclude, an excellent buy' International Journal of Entrepreneurship and Innovation This is an invaluable
introduction for all students and researchers of management confronting a new
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research project. Understanding Management Research provides an overview
of the principal epistemological debates in social science and how these lead to
and are expressed in different ways of conceiving and undertaking
organizational research. For researchers and students who are increasingly
expected to adopt a reflexive understanding of their own epistemological
position, the authors present a concise, accessible guide to the different
perspectives available and their implications for research output. All students
undertaking empirical research for theses and dissertations will find this book
helps them comprehend the key ongoing debates and engage with their own
pre-understandings when trying to make sense of management and
organizations.
*Shortlisted in the Management and Leadership Textbook Category at CMI
Management Book of the Year Awards 2017* This book is not available as a
print inspection copy. To download an e-version click here or for more
information contact your local sales representative. Are you undertaking (or
thinking of doing) a Doctor of Business Administration (DBA) or other
professional doctorate (PD) in business and management? Or perhaps you’re
supervising and delivering one of these programmes? This is your complete and practical - guide to succeeding on this course. A Guide to Professional
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Doctorates in Business and Management has been written by a team of
experts with experience of the challenges faced in both studying for and
supervising professional doctorates in business and management. Inside they
address the key issues faced, in particular how these courses differ from a
traditional PhD, and the different skills and approach needed for success.
Chapters explore the nature and importance of PDs as leading change in the
professional world of practice, and how they need to differ from traditional
forms of doctorate such as PhDs. The guide also offers practical guidance on
researching in this particular mode, and through writing and publishing a
thesis, making a valuable contribution to professional knowledge.
Addresses what are perhaps the two biggest problems in teaching Research
Methods - getting students interested in methodology and theory and helping
them to understand the practical relevance.
Grounded Theory in Management Research
Developments in Theory and Practice
Perspectives on Methodology and Practice
A Practical Guide to Exploring Personal Meanings
Planning Research in Hospitality and Tourism
Case Study Research for Business
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Organizational Learning in Asia: Issues and Challenges addresses important
and pressing questions on organizational learning in Asia in both domestic and
foreign firms—those that have been forgotten in the mainstream literature or
that remain unasked and unanswered. Three sets of questions are especially
salient. First, how can firms operating in, or from, Asia detect, respect,
recognize, and honor different cultural stances on suggestion-giving,
knowledge sharing, and standardization while also challenging accepted
wisdom, avoiding risks and mistakes, and voicing disagreement? Second, how
can such firms facilitate local experimentation and innovation by providing a
common knowledge platform in a non-totalitarian manner? Finally, how can
such forums promote ‘reverse’ knowledge transfer from subsidiary to
headquarters and across subsidiaries in different nations by avoiding
ethnocentricity, cultivating local talent, and building a group of 'communities of
practice' across cultural and status boundaries? Addresses important and
pressing questions about organizational learning in Asia for both domestic and
foreign firms Explores how such firms can facilitate local experimentation and
innovation Promotes ‘reverse’ knowledge transfer from subsidiary, to
headquarters, and across subsidiaries in different nations
Electronic Inspection Copy available for instructors here The only case study
research textbook written exclusively for students of Business and related
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disciplines. Using a step-by-step approach, Case Study Research for Business
takes you right through the case study research process from research design
and data collection using qualitative and quantitative methods, to research
analysis, writing up and presenting your work. Key features: - Takes a
multidisciplinary approach to case study research design by drawing on
research philosophies to improve student understanding of these critical
research traditions and hence provide firmer theoretical foundations for their
research - Coverage of contemporary topics such as research ethics and
access - Packed with practical examples from all areas of business Pedagogical features include vignettes, exercises and 'cases' which directly
relate to business research Case Study Research for Business will prove a
valuable resource for undergraduate, postgraduate and research students of
business and related disciplines.
The complete guide for how to design and conduct theory-testing and other
case studies⋯ Case Study Methodology in Business Research sets out
structures and guidelines that assist students and researchers from a wide
range of disciplines to develop their case study research in a consistent and
rigorous manner. It clarifies the differences between practice-oriented and
theory-oriented research and, within the latter category, between theorytesting and theory-building. It describes in detail how to design and conduct
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different types of case study research, providing students and researchers
with everything they need for their project. The main aims are to: * present a
broad spectrum of types of case study research (including practice-oriented
case studies, theory-building case studies and theory-testing case studies) in
one consistent methodological framework. * emphasize and clearly illustrate
that the case study is the preferred research strategy for testing deterministic
propositions such as those expressing a necessary condition case by case and
that the survey is the preferred research strategy for testing probabilistic
propositions. * stress the role of replication in all theory-testing research,
irrespective of which research strategy is chosen for a specific test. * give
more weight to the importance of theory-testing relative to theory-building.
Case Study Methodology in Business Research is a clear, concise and
comprehensive text for case study methodology. Templates are supplied for
case study protocol and how to report a case study. A modular textbook
primarily aimed at serving research methodology courses for final year
undergraduate students and graduate students in Business Administration and
Management, which is also useful as a handbook for researchers. Written by
Jan Dul, Professor of Technology and Human Factors, RSM Erasmus
University, Rotterdam and Tony Hak, Associate professor of Research
Methodology, RSM Erasmus University, Rotterdam, in collaboration with other
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authors from RSM Erasmus University. * Provides students with everything
needed to design and conduct a case study project * Templates are supplied
clearly demonstrating case study protocol and how to report a case study * A
highly accessible, concise and comprehensive text for Case Study
methodology
This book constitutes a valuable manual for young and seasoned business
researchers alike, and provides a comprehensive summary for the whole
research journey. It is a must-read for all researchers who need to understand
the basics of business research, from identifying research topics, to planning
and organizing the research process, and selecting the most appropriate
methodology for the topic at hand. This book also provides insights on how to
avoid common pitfalls in business research and outlines the research skills
needed to write a fine piece of research. In order to capture the innovative
element of research, the book also highlights methods for thinking outside the
box. It also stresses the importance of respecting ethics while conducting
business research. Lastly, it presents important cases and provides hands-on
training for preparing survey tools. Readers looking to master business
research won’t want to miss out on this unique and insightful book.
Qualitative Organizational Research
History and Traditions
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Management and Business Research
Core Methods and Current Challenges
Doing Research in Business and Management
Doing International Research
While executives are keen to harness organizational knowledge and
improve business performance, the topic of how academics can produce
rigorous and relevant theory in working relationships with
practitioners is a much contested topic. Many aspects of this
knowledge co-creation can create tensions, and the ways in which
research is conducted and published can affect practitioner
acceptance, as well as its consequent uptake and use in different
contexts. Expertly compiled by Jean Bartunek and Jane McKenzie, with
contributions from global thinkers in the field, this book offers a
concise and up-to-date review of the essential analysis and action
underlying scholarly engagement with the world of business. It
discusses the sorts of capabilities academics need to collaborate
effectively with practitioners and illustrates good practice through
international case studies drawn from acknowledged centres of
excellence. These show how to negotiate different constituencies with
different priorities, values, and practices to work together to
produce research of rigor and relevance. It will be a key reference
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and resource for all researchers who are engaged with practitioners,
and an invaluable tool for training academics to develop research with
impact.
This book describes the grounded theory approach for organization and
management researchers needing to fully understand the possibilities
and challenges of this method. It brings together the broadly
dispersed discussions of grounded theory's logic and practices,
restoring the grounded theory style of qualitative research for
students and teachers of organization and management. This book is
particularly useful for graduate students involved in quantitative
studies of organizational and managerial life, and for academics
teaching research methods courses in management and organization
studies.
This step-by-step guide enables market researchers to grasp the
fundamental techniques associated with data collection and analysis,
using SPSS. The text and accompanying disk will guide users through a
logical sequence of stages for conducting a survey and include an
introduction to using computers and the Windows environment, an
explanation of the techniques for conducting a survey, practical
exercises and solutions. The text is designed so that anyone
interested in the process of conducting a survey, such as students on
market research courses, can follow the book sequentially. Those with
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a clearer understanding of the processes who are looking for ways of
analysing data can do so using the exercises and SPSS sections. This
step-by-step guide enables market researchers to grasp the fundamental
techniques associated with data collection and analysis, using SPSS.
The text and accompanying disk will guide users through a logical
sequence of stages for conducting a survey and include an introduction
to using computers and the Windows environment, an explanation of the
techniques for conducting a survey, practical exercises and solutions.
The text is designed so that anyone interested in the process of
conducting a survey, such as students on market research courses, can
follow the book sequentially. Those with a clearer understanding of
the processes who are looking for ways of analysing data can do so
using the exercises and SPSS sections.
This energetic and thought-provoking book encourages a reflexive, nonnationalistic approach to doing world research and sets out how to
understand, plan, do and use this research. Williams introduces a
range of frameworks, from desk-based studies and traditional
ethnography to the use of internet, satellites, robots, drones and
‘big data’, and provides exciting, interdisciplinary examples. This
book is presented in a clear international style and uses creative
approaches to researching peoples, places and world systems. It
explains: desk-based research using international data including
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documentaries, museum objects, archives, data-sets and working with
groups such as refugees, tourists and migrants distance research using
online videos, surveys and remote methods such as video conferencing
and crowdsourcing fieldwork abroad, including ethnography, street
observation and mapping. The book is also accompanied by a website,
with the following features: For Students Weblinks for each chapter
Examples/summaries/templates related to text marked with Additional
thinking zones An overview of data capture technologies For Lecturers
Copies of all the figures and thinking zones for use in teaching
material PowerPoint slides for each chapter Built upon the foundations
of the author’s 30 years of research experience, and including
original case studies from international students, this is an
essential guide for anyone in the social sciences using or doing
international and global research.
Evaluating and Implementing Effective Risk Management Systems
An Introduction to Process and Method
The SAGE Handbook of Qualitative Business and Management Research
Methods
Research Methods for Business Students
Handbook of Qualitative Research Methods in Entrepreneurship
Management Research

This book provides a comprehensive overview of personal construct
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psychology (PCP) that will help researchers understand the why's, what's
and how's of conducting a rigorous constructivist research project. From the
theoretical underpinnings of constructivist approaches to the practical
values of these techniques, these three expert authors explain how to
conduct interpretative, constructivist research from inception to completion.
Key topics include: Understanding research philosophies and paradigms
Constructing and exploring personal realities Establishing effective research
procedures Evaluating grids, mapping, narrative and other research
methods Managing the practicalities of fieldwork Analysing and presenting
data With activities and procedural examples from a wide range of
disciplines woven throughout the text and two special chapters featuring indepth case studies from a variety of constructivist researchers, this book
helps readers grasp the tools, designs, and opportunities of interpretative
research. An essential companion for both researchers and practitioners
looking to understand people’s values, attitudes, beliefs, perceptions, or
motivations!
In Postgraduate Research in Business, Sarah Quinton and Teresa Smallbone
provide a vital introduction to the research process and the thinking and
learning skills needed to successfully complete postgraduate research. In
step-by-step terms, the authors detail the 'tools of the trade' - the practical
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and the intellectual skills - that underpin the study of Business and
Management, from research skills and project planning to strategies for
reading, writing, and presentation.
This is an overview of how the concept of organisational learning emerged,
how it has been used and debated, and where it may be going.
Electronic Inspection Copy available for instructors here This comprehensive
text brings together in one volume both consideration of the core methods
available for undertaking qualitative data collection and analysis, and
discussion of common challenges faced by all researchers in conducting
qualitative research. Qualitative Organizational Research: Core Methods and
Common Challenges contains 27 chapters, each written by an expert in the
area. The first part of the volume considers common challenges in the
design and execution of qualitative research, examining key contemporary
debates in each area as well as providing practical advice for those
undertaking organizational research. The second part of the volume looks at
contemporary uses of core qualitative methods in organizational research,
outlining each method and illustrating practical application through
empirical examples. Written by internationally renowned experts in
qualitative research methods, this text is an accessible and essential
resource for students and researchers in the areas of organization studies,
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business and management research, and organizational psychology. Key
features: • Coverage of all the key topics in qualitative research • Chapters
written by experts drawing on their personal experiences of using methods •
Introductory chapters outlining the context for qualitative research and the
philosophies which underpin it Gillian Symon is Reader in Organizational
Psychology at Birkbeck, University of London. Catherine Cassell is Professor
of Organizational Psychology at Manchester Business School.
A Guide to Professional Doctorates in Business and Management
Entrepreneurial Learning
Risk Management Practices of SMEs
Conducting a Survey
Case Study Methodology in Business Research
ICICKM2015-12th International Conference on Intellectual Capital Knowledge
Management & Organisational Learning
Now in its Fifth Edition, this much-loved text offers theoretical and
philosophical depth as well as insights into practice. The text covers
the entire research process in an accessible way and provides
critical, thoughtful treatment of important issues like ethics and
politics, making it an invaluable companion for any business and
management student New to the Fifth Edition: Expanded to include
examples from across business and management including Marketing,
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International Business and Psychology Up-to-date, international
examples and cases from a range of countries Introductory chapter
looks at writing proposals in detail Chapter on the literature review
now includes how to critically review Move towards new technologies
and social media including discussion of wikis and cloud sourcing
Improved structure and flow, with three chapters on qualitative
methods and three on quantitative methods Additional practical
exercises which are linked to key research tasks throughout The
companion website (https://edge.sagepub.com/easterbysmith) offers a
wealth of resources for both lecturers and students including, for
lecturers, an instructor?s manual and PowerPoint slides and, for
students, author podcasts, journal articles, web links, MCQs, datasets
and a glossary.
An indispensable guide to buffers and to understanding the principles
behind their use. Helps the user to avoid common errors in preparing
buffers and their solutions. A must for researchers in the biological
sciences, this valuable book takes the time to explain something often
taken for granted - buffers used in experiments. It answers the common
questions such as: which buffer should I choose? What about the
temperature effects? What about ionic strength? Why is the buffer with
the biggest temperature variation used in PCR? It provides even the
most experienced researchers with the means to understand the
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fundamental principles behind their preparation and use - an
indispensable guide essential for everyone using buffers.
In Conducting Research Interviews, Catherine Cassell guides you
through conceptualizing the interview, preparing for the research
interview, conducting the interview, examples, conclusions and next
steps. Ideal for Business and Management students reading for a
Master’s degree, each book in the series may also serve as reference
books for doctoral students and faculty members interested in the
method. Part of SAGE’s Mastering Business Research Methods Series,
conceived and edited by Bill Lee, Mark N. K. Saunders and Vadake K.
Narayanan and designed to support researchers by providing in-depth
and practical guidance on using a chosen method of data collection or
analysis. Watch the editors introduce the Mastering Business Research
Methods series.
'This comprehensive work extends general ideas, concepts, and
techniques of qualitative research into the realm of management
research...This is a crucial reference tool for anyone conducting
research in this field of study' - CHOICE With over 100 entries on key
concepts and theorists, the Dictionary of Qualitative Management
Research provides full coverage of the field, explaining fundamental
concepts and introducing new and unfamiliar terms. This book provides:
- Definitions - Examples in the field of management studies Page 25/29
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Criticisms and possible future directions Engagingly written by
specialists in each area, this dictionary will be the definitive and
essential companion to established textbooks and teaching materials in
qualitative management research.
Learning and Development for Managers
Perspectives from Research and Practice
Management Culture and Corporate Social Responsibility
The SAGE Dictionary of Qualitative Management Research
Academic-Practitioner Relationships
Essential Skills for Management Research
A phenomenal success from its first publication, this new edition of the classic
Management Research continues to be the definitive word in management research
methods. Integrating qualitative and quantitative methods, underpinned by an
understanding of philosophy and, crucially, politics, this book succeeds in tackling
complex issues in a clear and accessible way. Mark Easterby-Smith, Richard Thorpe,
and Paul Jackson, three highly-experienced management researchers, give practical
guidance to help students to conduct management research as well as truly understand
the logic behind it.
The new edition of David and Sutton's text provides those new to social research with a
comprehensive introduction to the theory, logic and practical methods of qualitative,
quantitative and mixed methods research. Covering all aspects of research design, data
collection, data analysis and writing up, Social Research: An Introduction is the
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essential companion for all undergraduate and postgraduate students embarking on a
methods course or social research project. Designed for social science students with
no previous experience, this book provides a balanced foundation in the principles and
practices of social research.
This text describes, analyses and synthesises a wide range ofcontemporary issues from
research and practice in the field ofindividual and collective workplace learning and
development. Enables students and managers of learning and development(L&D) to
understand the theory and practice of L&D inorganizations. Explores the concept of
learning from a variety of perspectivesthrough the use of examples of research and
practice from all overthe world. Takes a broad view of learning as encompassing both
explicitand implicit and individual and collective learningprocesses. Argues that the
practice of L&D should be based upon arigorous theoretical and empirical base. Each
chapter uses synopses of research studies and case studiesfrom businesses to
illustrate the most important theories, conceptsand models. Lists of key concepts,
knowledge outcomes, ‘perspectivesfrom practice’, ‘perspectives from
research’,discussion points (for individual or class use), and conceptchecklists to
benefit both students and teachers. Is illustrated throughout with diagrams, tables
and‘L&D facts and figures’.
Planning Research in Hospitality and Tourism provides an accessible, concise and
practical guide to planning, conducting and analysing research in tourism and
hospitality. The authors skilfully introduce the basic principles and techniques of
research in the international hospitality and tourism sectors, and provide detailed
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guidance on both quantitative and qualitative methods of research. It includes a variety
of features throughout to aid students’ understanding and offers practical tips to help
students overcome any potential research issues. Building on the success of the first
edition, the volume has been fully revised and updated, and contains new chapters on
mixed methods and how to make best use of recent technology in research practices.
The second edition also benefits from: • increased coverage of research design
strategies including sampling, ethnography and experimental design • inclusion of
computer-mediated data collection techniques, such as online interviews, online focus
groups and online observation (netnographic research) • new and updated international
case studies and extracts, with a more even spread of tourism and hospitality examples
of research • online student and lecturer resources, including PowerPoint slides and a
test bank of multiple choice and true/false questions for each chapter. Written by three
leading scholars with experience of both the industry and university courses globally,
this insightful text is an essential resource for all tourism and hospitality research
students and early career research professionals around the world.
Conducting Focus Groups for Business and Management Students
Constructivist Approaches and Research Methods
Organizational Learning in Asia
Doing Critical Management Research
Conducting Research Interviews for Business and Management Students
Conceptual Frameworks and Applications
This is the leading textbook for students taking the CIPD professional qualification and has
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been fully revised and rewritten to take account of the new academic standards that will be
taught from September 2002. The title has been changed from Core Personnel and
Development to People Management and Development to reflect the change in the standards.
The SAGE Handbook of Qualitative Business and Management Research Methods provides a
state-of–the art overview of qualitative research methods in the business and management
field. Bringing together a team of leading international researchers, the chapters offer a
comprehensive overview of the history and traditions that underpin qualitative research in the
field. The chapters in this volume have been arranged into four thematic parts: Part One
explores the influential traditions underpinning qualitative research, such as positivism,
interpretivism, pragmatism, constructionism and beyond. Part Two looks at research designs,
covering ethnography, field research, action research, case studies, process and practice
methodologies. Part Three focusses on the researcher: examining issues such as positionality,
reflexivity, ethics, gender and intersectionality. Part Four examines challenges relating to
research design, access and departure, choosing participants and more.
Research Methods in Management
An Introduction
An Introduction to Epistemology
Interpreting Interviews
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