Business Ethics
Desjardins

The third edition of this book
introduces business ethics
concepts, tools and theories, then
applies them to key stakeholder
groups. It takes a global approach
in a market dominated by US texts.
The accessible style and thorough
pedagogy ensure the book is both
student- and teacher-friendly.
Serving as an introduction to
ethical theory as it applies to
environmental issues, this work
can also be used as a casebook on
contemporary problems of science,
industry, and individual decision-
making

The field of business ethics
continues to expand intellectually
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and geographically. During the past
five decades, scholars have
developed and deepened their
inquiries into the ethics of
commercial and corporate conduct.
This Companion provides a novel
overview of the discipline of
business ethics, covering the major
areas of the field as well as new
and emerging topics. The eight
thematic units range over an
extraordinary set of subjects and
include chapters on the history and
pedagogy of business ethics, moral
philosophy, the nature of business,
responsibilities within the firm,
economic institutions, the 2008
financial crisis, globalization, and
business ethics in different regions
of the world. Led by a well-
respected editorial team, this

unique volume gathers an
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international array of experts
whose various critical approaches
yield insights from areas such as
public policy, economics, law, and
history, in addition to business and
philosophy. With its fresh analyses,
wide scope, and clarity of
approach, this volume will be an
essential addition to library
collections in business,
management, and applied ethics.
Since its inception, An Introduction
to Business Ethics by Joseph
DesJardins has been a cutting-
edge resource for the business
ethics course. DesJardins’
multidisciplinary approach offers
critical analysis and integrates the
perspective of philosophy with
management, law, economics, and
public policy, providing a clear,

concise, yet reasonably
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comprehensive introductory survey
of the ethical choices available to
us in business. Instructors and
students can now access their
course content through the
Connect digital learning platform. A
subscription to Connect includes: *
SmartBook® - an adaptive digital
version of the course textbook that
personalises your reading
experience based on how well you
are learning the content. * Access
to your instructor's homework
assignments, quizzes, syllabus,
notes, reminders, and other
important files for the course. *
Progress dashboards that quickly
show how you are performing on
your assignments and tips for
improvement.

Business Ethics: Decision-Making

for Personal Integrity & Social
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Responsibility

Outlines and Highlights for an
Introduction to Business Ethics by
Joseph Desjardins, Isbn

Ethics Education in the Military

A Concise Introduction

Never HIGHLIGHT a Book Again!
Includes all testable terms, concepts,
persons, places, and events. Craml01
Just the FACTS101 studyguides gives
all of the outlines, highlights, and
quizzes for your textbook with optional
online comprehensive practice tests.
Only Craml01 is Textbook Specific.
Accompanies: 9781259418143. This
item is printed on demand.

Since its inception, An Introduction to
Business Ethics by Joseph Des Jardins
has been a cutting-edge resource for
the business ethics course. DesJardins’

unique multidiscig)linary approach
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of fers critical analysis and integrates
the perspective of philosophy with
management, law, economics, and
public policy, providing a clear,
concise, yet reasonably comprehensive
introductory survey of the ethical
choices available to us in business.
In a field dominated by books that
focus exclusively on the perspective of
business in large corporations or that
assume that business has a moral
deficiency in need of reform, Al Gini
and Alexei Marcoux of fers students
and business people alike a concise
guide to what everyone ought to do
when doing business. Where other
books are organized topically, Gini
and Marcoux look at the moral
features of business that recur across
topical areas, stressing the

Page 6/48



considerations that bear on business
people whether they be corporate
Sfunctionaries, principals in family
businesses, or solo entrepreneurs who
do it all, end to end. They present to
students the essential concepts, ideas,
and issues involved in ethics in
business and emphasize the individual
acting person and what it means to
have character and integrity when
doing business.
Never HIGHLIGHT a Book Again!
Virtually all of the testable terms,
concepts, persons, places, and events
Jfrom the textbook are included.
Craml01 Just the FACTS101
studyguides give all of the outlines,
highlights, notes, and quizzes for your
textbook with optional online
comprehensive practice tests. Only
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Craml01 is Textbook Specific.
Accompanys: 9780073386584 .
Food Ethics for Everyone
Imagining a Sustainable Future
Contemporary Reflections on Business
Ethics
The Routledge Companion to Business
Ethics
MORAL ISSUES IN BUSINESS,
13E examines the moral
dilemmas that are common to
today's business climate and
gives readers the analytical tools
to resolve those issues. Using a
combination of true stories,
interesting reading selections,
and a conversational writing
style, this edition prepares
readers for the moral quandaries
awaiting them in the professional
world. Featured topics include:
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the nature of morality, individual
integrity and responsibility,
economic justice, pitfalls of
capitalism, and corporations'
responsibilities to consumers and
the environment. Plus, this
edition also discusses situation-
specific concepts such as
downsizing, whistle blowing,
sexual harassment, job
discrimination, animal abuse, and
drug testing. Important Notice:
Media content referenced within
the product description or the
product text may not be available
in the ebook version.

Tapping into surging interest in
the impacts of our food choices
on ourselves and the wider
world, Paul B. Thompson
provides readers with a guided

tour of the landscape of food
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ethics, applying more than thirty
years of experience working with
farmers, agricultural
researchers, and food system
activists. Thompson follows the
ethics of diet and health from the
ancient world to our current
obesity crisis and goes on to
examine diet and health issues,
livestock welfare, world hunger,
social injustice in food systems,
environmental ethics, Green
Revolution technology, and
GMOs from a philosophical
standpoint.

Over 30 years Ronald F. Duska
has established himself as one of
the leading scholars in business
ethics. This book presents
Duska’s articles the years on
ethics, business ethics, teaching

ethics, agency theory,
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postmodernism, employee rights,
and ethics in accounting and the
financial services industry. These
reflect his underlying
philosophical concerns and their
application to real-world
challenges — a method that
might be called an Aristotelian
common-sense approach to
ethical decision making.

Since its inception, An
Introduction to Business Ethics
by Joseph DesJardins has been a
cutting-edge resource for the
business ethics course.
DesJardins’ unique
multidisciplinary approach offers
critical analysis and integrates
the perspective of philosophy
with management, law,
economics, and public policy,

providing a clear, concise, yet
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reasonably comprehensive
introductory survey of the ethical
choices available to us in
business. Instructors and
students can now access their
course content through the
Connect digital learning platform
by purchasing either standalone
Connect access or a bundle of
print and Connect access.
McGraw-Hill Connect® is a
subscription-based learning
service accessible online through
your personal computer or tablet.
Choose this option if your
instructor will require Connect to
be used in the course. Your
subscription to Connect includes
the following: * SmartBook® - an
adaptive digital version of the
course textbook that personalizes

your reading experience based
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on how well you are learning the
content. ¢ Access to your
instructor’s homework
assignments, quizzes, syllabus,
notes, reminders, and other
important files for the course. *
Progress dashboards that quickly
show how you are performing on
your assignments and tips for
improvement. * The option to
purchase (for a small fee) a print
version of the book. This binder-
ready, loose-leaf version includes
free shipping. Complete system
requirements to use Connect can
be found here: http://www.mhedu
cation.com/highered/platforms/co
nnect/training-support-
students.html

An Into To Business Ethics

Into To Business Ethics

Managing Corporate Citizenship
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and Sustainability in the Age of
Globalization

Looseleaf for An Introduction to
Business Ethics

Arguing against most
scholars of business ethics
who have articulated a set
of moral principles and
applied them to problems
faced by business people,
Richard Lippke steers away
from offering moral
directives. In Radical
Business Ethics, he develops
a more comprehensive
perspective on business
issues that is tied to
larger questions of social
justice. Analyzing a select
group of timely issues such
as advertising, employee

privacy, and insider trading
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in the context of debates
about the nature of the just
society, Lippke argues that
the most plausible theory of
justice is one whose
implications are highly
critical of many features of
advanced capitalist
societies. Radical Business
Ethics will be an eye-
opening book for students
and scholars of ethics, and
anyone interested in the
role business plays in a
just society.

In this original collection
of essays, a group of
distinguished scholars
critically examine the
ethical dimensions of
business using the Kantian

themed business ethics of
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Norman E. Bowie as a jumping
off point. the authors
engage Bowie's influential
body of scholarship as well
as contemporary themes in
business, including topics
such as: the normative
foundations of capitalism;
the applicability of Kantian
ethics, virtue ethics, and
pragmatism in normative
business ethics; meaningful
work; managerial ethics; the
ethics of high leverage
finance capitalism; business
ethics and corporate social
responsibility; and
responsibility for the
natural environment. the
contributors to this wvolume
include both scholars

sympathetic to Bowie's
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Kantian business ethics and
scholars critical of that
perspective. As one of the
foundational figures in the
establishment and
legitimization of the study
of business ethics as a
field of scholarship, Bowie
casts a long shadow over the
field. Over the last thirty
years he has applied a
distinctive, Kantian
approach to the analysis of
problems in business ethics
and his work has had a
substantial impact on a wide
range of theory and
scholarship in the field.
Bowie argues in his work
that economic value is not
the only value that should

inform managers, executives,
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and policy makers when
making both business policy
decisions and everyday
management decisions. He
utilizes a Kantian framework
to support the position that
additional values - such as
human dignity and rational
consistency - should inform
business practice and
influence managerial
decision-making. He also
shows that business
practices that include these
additional values are
consistent with sound
management theory and that
such businesses can be
financially successful. This
volume of scholarly essays
will be of considerable

interest to students and
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scholars working in business
ethics, corporate social
responsibility, and
organization studies.
Business Ethics: Decision-
Making for Personal
Integrity & Social
Responsibility, 3e is
designed to prepare the
student to apply an ethical
decision—-making model, not
only in the ethics course
but throughout her or his
business discipline. This
model teaches students
ethical skills, vocabulary,
and tools to apply in
everyday business decisions
and throughout their
business courses. The
authors speak in a

sophisticated yet accessible
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manner while teaching the
fundamentals of business
ethics. Hartman's
professional background in
law and her teaching
experience in the business
curriculum, combined with
DesJardins' background in
philosophy and MacDonald's
ability to distill
complicated business
transactions into
understandable terms,
results in a broad language,
ideal for this approach and
market. The authors' goal is
to engage the student by
focusing on cases and
business scenarios that
students already find
interesting. Students are

then asked to look at the
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issues from an ethical
perspective. Additionally,
its focus on AACSB
requirements makes it a
comprehensive business
ethics text for business
school courses. The goal for
the third edition is to
provide "a comprehensive yet
accessible introduction to
the ethical issues arising
in business." Hartman and
DesJardins have retained the
focus on decision-making as
well as the emphasis on both
personal and policy-level
perspectives on ethics. This
edition continues to provide
pedagogical support
throughout the text. The
most noticeable changes

involve a thorough updating
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of distinct items such as
Reality Checks, Decision
Points, and readings to
reflect new cases, examples
and data.

This collection is a
multidisciplinary and
multicultural contribution
to the current
sustainability discourse. It
is focused on two main
dimensions of our world:
complexity and diversity.
Desirable and urgent
transition of socio-
technological systems toward
a sustainability trajectory
of development requires a
better understanding of
technological trends and
social transformations.

General advancement of
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technology does not produce
identical changes in various
societies, differentiated
economically and culturally.
Moreover, the abilities to
approach sustainable
development change over time
and space. As a result there
is a constant need for
continuing research,
analyses, and discussions
concerning changing contexts
and adequacy of strategies
and policies. Authors from
twelve countries and of
different academic and
cultural settings present
their insights, analyses and
recommendations. The
collection is focused both
on contexts and on

activities leading to
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sustainable trajectories in
various domains of economy
and social life. Continuing
research and discussion is
needed to better understand
these challenges and to
prepare the appropriate
strategies and solutions.
Development of socio-
technological systems is
nowadays very complex;
moreover, the world we live
in is extremely diverse.
Therefore, sustainability
discourse must be ongoing,
introducing new ideas,
concepts, theories, evidence
and experience by various
parties—academics,
professionals, and
practitioners.

Moral Issues in Business
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Decision-Making for Personal
Integrity and Social
Responsibility

From Field to Fork

Kantian Business Ethics

This book is a concise overview of
the relevance and application of
moral philosophy to all those
involved in business and
employment. It is the ideal
introduction for beginning students
of applied philosophy, business or
management ethics.

Never HIGHLIGHT a Book
Again! Virtually all of the testable
terms, concepts, persons, places,
and events from the textbook are
included. Cram101 Just the
FACTS101 studyguides give all of
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the outlines, highlights, notes, and
quizzes for your textbook with
optional online comprehensive
practice tests. Only Craml101 is
Textbook Specific. Accompanys:
9780077423223 .

Business Ethics: Decision-Making
for Personal Integrity & Social
Responsibility, 3e is designed to
prepare the student to apply an
ethical decision-making model, not
only in the ethics course but
throughout her or his business
discipline. This model teaches
students ethical skills, vocabulary,
and tools to apply in everyday
business decisions and throughout
their business courses. The authors

speak in a sophisticated yet
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accessible manner while teaching
the fundamentals of business
ethics. Hartman’s professional
background in law and her
teaching experience in the business
curriculum, combined with
DesJardins’ background in
philosophy and MacDonald’s
ability to distill complicated
business transactions into
understandable terms, results in a
broad language, ideal for this
approach and market. The
authors’ goal is to engage the
student by focusing on cases and
business scenarios that students
already find interesting. Students
are then asked to look at the issues

Jfrom an ethical perspective.
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Additionally, its focus on AACSB
requirements makes it a
comprehensive business ethics text
for business school courses. The
goal for the third edition is to
provide “a comprehensive yet
accessible introduction to the
ethical issues arising in business.”
Hartman and Des Jardins have
retained the focus on decision-
making as well as the emphasis on
both personal and policy-level
perspectives on ethics. This edition
continues to provide pedagogical
support throughout the text. The
most noticeable changes involve a
thorough updating of distinct items
such as Reality Checks, Decision

Points, and readings to reflect new
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cases, examples and data.

Never HIGHLIGHT a Book
Again! Virtually all of the testable
terms, concepts, persons, places,
and events from the textbook are
included. Craml101 Just the
FACTS101 studyguides give all of
the outlines, highlights, notes, and
quizzes for your textbook with
optional online comprehensive
practice tests. Only Craml101 is
Textbook Specific. Accompanys:
9780072989007 .

Studyguide for an Introduction to
Business Ethics by Desjardins,
Joseph, Isbn 9780078038327
Radical Business Ethics

The Ethics of Business

A Companion to Business Ethics
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Never HIGHLIGHT a Book Again
Includes all testable terms,
concepts, persons, places,
and events. Craml0l1 Just the
FACTS101 studyguides gives
all of the outlines,
highlights, and quizzes for
your textbook with optional
online comprehensive
practice tests. Only Craml0l1
is Textbook Specific.
Accompanies: 9780872893795.
This item is printed on
demand.

Business Ethics is a three-
volume collection which
provides students and
researchers with the
historically most important
of the classic articles 1in
business ethics, as well as

the best of the contemporary
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and trendsetting work 1in
this burgeoning area. The
collection will serve as a
sourcebook for academics and
researchers entering or
already established in the
area of business ethics. The
editors bring together a
breadth of articles across
business ethics, with an
orientation that is diverse
as well as international.
The three volumes are well
organized to focus on the
main topics in business
ethics and are divided into
corporate social
responsibility , the
employee—employer
relationship, and
distributive justice &

dilemmas. Courses and
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research programmes in
business ethics have
multiplied in recent years
alongside a growing concern
with the ethical practices
of business. This multi-
volumed work provides a
focused and well-balanced
reference for academics and
their students to acquire a
thorough understanding of
this now central topic. The
SAGE Library in Business and
Management is a first-class
series of major works that
brings together the most
influential and field-
defining articles, both
classical and contemporary,
in a number of key areas of
research and inquiry 1in

business and management.
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Each multi-volume set
represents a collection of
the essential published
works collated from the
foremost publications in the
field by an Editor or
Editorial Team of renowned
international stature. They
also include a full
introduction, presenting a
rationale for the selection
and mapping out the
discipline's past, present
and likely future. This
series 1s designed to be a
'"gold standard' for
university libraries
throughout the world with a
programme or interest 1in
business and management
studies.

CONTEMPORARY ISSUES IN
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BUSINESS ETHICS, 6E
introduces readers to
business ethics by focusing
on the influence of market
mechanisms and social values
on workplace norms. And
because business 1s
increasingly a global
enterprise, this edition
emphasizes the role of
ethics both at home and
abroad. CONTEMPORARY ISSUES
IN BUSINESS ETHICS, 6E also
takes time to look at ethics
from the unique perspectives
of either employee or
employer. Along the way,
readers also learn about
such topics as ethical
relativism, ethics and the
law, virtue ethics, and

ethical decision-making.
Page 34/48



Important Notice: Media
content referenced within
the product description or
the product text may not be
available in the ebook
version.

Since its inception An
Introduction to Business
Ethics, by Joseph Desjardins
has been a cutting-edge
resource for the business
ethics course. DesJardin's
unique approach encompasses
all that an introductory
business ethics course 1is,
from a multidisciplinary
perspective. It offers
critical analysis and
integrates the perspective
of philosophy with
management, law, economics,

and public policy.
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Technology, Society and
Sustainability

0072989009

Environmental Ethics
Critical Perspectives
Since its inception An
Introduction to Business
Ethics, by Joseph Desjardins
has been a cutting-edge
resource for the business
ethics course. Desjardin's
unique approach encompasses
all that an introductory
business ethics course 1is,
from a multidisciplinary
perspective. It offers
critical analysis and
integrated perspective of
philosophy with management,
law, economics, and public
policy.

The Blackwell Guide to
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Business Ethics, written by
international experts in the
field, acquaints the reader
with theoretical and
pedagogical issues, ethical
issues in the practice of
business and exciting new
directions in the field.

In a series of articles
specifically commissioned
for this volume, some of
today's most distinguished
business ethicists survey
the main areas of interest
and concern in the field of
business ethics. Sections of
the book cover topics such
as the often easy relation
between business ethics and
capitalism, the link between
business ethics and ethical

theory, how ethics applies
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to specific problems in the
business world, the
connection between business
ethics and related academic
disciplines, and the
practice of business ethics
in modern corporations.
Includes extensive,
accessible discussion of all
of the main areas of
interest and debate in
business ethics Features all
original contributions by
distinguished authors in
business ethics Includes an
annotated table of contents,
bibliographies of the
relevant literature and a
list of internet sources of
material on business ethics
Perfect, comprehensive book

for use in business ethics
Page 38/48



courses
This book provides a
framework for business
ethics in the age of
sustainability. The book
examines the many ways that
business is changing, and
should change, to meet the
demands of a sustainable
future. This book blends
philosophical and ethical
analysis with real-world
practical cases and examples
to show what sustainable
business can and should
become. Thisbook covers the
shift to sustainable
business models,
environmental
sustainability, alternative
economic model of

sustainable economics,
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sustainable production, and
consumerism. People
interested in the stdy of
Business, Ethics, and
Sustainability. "

Business Ethics: Decision
Making for Personal
Integrity & Social
Responsibility

An Introduction to
Environmental Philosophy
Studyguide for an
Introduction to Business
Ethics by Joseph DesJardins,
ISBN 9780077423223

Selected Concepts, Issues
and Cases

Never HIGHLIGHT a Book
Again! Virtually all of the
testable terms, concepts,

persons, places, and events
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from the textbook are
included. Cram101 Just the
FACTS101 studyguides give
all of the outlines, highlights,
notes, and quizzes for your
textbook with optional online
comprehensive practice tests.
Only Cram101 is Textbook
Specific. Accompanys:
9780078038327 .

"This textbook provides a
comprehensive, yet
accessible introduction to the
ethical issues arising in
business" -- Preface.

Never HIGHLIGHT a Book
Again! Virtually all of the
testable terms, concepts,

persons, places, and events
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from the textbook are
included. Cram101 Just the
FACTS101 studyguides give
all of the outlines, highlights,
notes, and quizzes for your
textbook with optional online
comprehensive practice tests.
Only Cram101 is Textbook
Specific. Accompanys:
9780073535814 .

This volume features a
selection of articles
concerning ethics and the
environment. It offers an
introduction to the main
debates in the area, and deals
with such issues as the duty
to future generations,

resource conservation,
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species and wilderness prese
Introduction to Business
Ethics

The Blackwell Guide to
Business Ethics
9780073386584

Business Ethics

With formal ethics education
programmes being a rarity in
most countries' armed
forces, there is a growing
importance for servicemen to
undergo additional military
ethics training. But how do
we ensure that soldiers
learn the right lessons from
it? Furthermore, how can we
achieve a uniformity of
approach? The current lack
of uniformity about what

constitutes ethical
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behaviour and how troops
should be educated in it is
potentially a cause for
serious alarm. This book
advances knowledge and
understanding of the issues
associated with this subject
by bringing together experts
from around the world to
analyze the content, mode of
instruction, theoretical
underpinnings, and the
effect of cultural and
national differences within
current ethics programmes.
It also explores whether
such programmes are best run
by military officers,
chaplains or academic
philosophers, and reflects
whether it is feasible to

develop common principles
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and approaches for the armed
forces of all Western
countries. This is an
invaluable volume for
military academies and staff
colleges to enhance
understanding of a matter
which requires much further
thought and which is
becoming a vital force in
influencing outcomes on the
battlefields of the twenty-
first century. The book will
primarily be of interest to
military officers and others
directly involved in ethics
education in the military,
as well as to philosophers
and students of military
affairs.

Hartman/DesJardins Business

Ethics is designed to
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prepare the student to apply
an ethical decision-making
model, not only in this
ethics course but throughout
her or his business
discipline. This model
teaches students ethical
skills, vocabulary, and
tools to apply in everyday
business decisions and
throughout their business
courses. The authors speak
in a sophisticated yet
accessible manner while
teaching the fundamentals of
business ethics. Hartman’'s
professional background in
law and her teaching
experience in business
curriculum, combined with
DesJardins’ background in

philosophy results in a
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broad language, ideal for
this approach and market.
The authors’ goal is to
engage the student by
focusing on cases and
business scenarios that
students already find
interesting. Students are
then asked to look at the
issues from an ethical
perspective. Additionally,
its focus on AACSB
requirements makes it a
comprehensive business
ethics text for business
school courses.

Outlines and Highlights for
an Introduction to Business
Ethics by Desjardins, Isbn
STUDYGUIDE FOR AN INTRO TO
BUS

Outlines and Highlights for
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Introduction to Business
Ethics by Joseph R
Desjardins, Isbn
Contemporary Issues in
Business Ethics
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