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The
Two research analysts describe how companies can truly understand the real
needs of their customers by seeing a business through their eyes and enforcing the
concept of “customer service” through every facet of the company, from finance to
legal to marketing.
How do today’s most successful tech companies—Amazon, Google, Facebook,
Netflix, Tesla—design, develop, and deploy the products that have earned the love
of literally billions of people around the world? Perhaps surprisingly, they do it very
differently than the vast majority of tech companies. In INSPIRED, technology
product management thought leader Marty Cagan provides readers with a master
class in how to structure and staff a vibrant and successful product organization,
and how to discover and deliver technology products that your customers will
love—and that will work for your business. With sections on assembling the right
people and skillsets, discovering the right product, embracing an effective yet
lightweight process, and creating a strong product culture, readers can take the
information they learn and immediately leverage it within their own
organizations—dramatically improving their own product efforts. Whether you’re
an early stage startup working to get to product/market fit, or a growth-stage
company working to scale your product organization, or a large, long-established
company trying to regain your ability to consistently deliver new value for your
customers, INSPIRED will take you and your product organization to a new level of
customer engagement, consistent innovation, and business success. Filled with the
author’s own personal stories—and profiles of some of today’s most-successful
product managers and technology-powered product companies, including Adobe,
Apple, BBC, Google, Microsoft, and Netflix—INSPIRED will show you how to turn up
the dial of your own product efforts, creating technology products your customers
love. The first edition of INSPIRED, published ten years ago, established itself as
the primary reference for technology product managers, and can be found on the
shelves of nearly every successful technology product company worldwide. This
thoroughly updated second edition shares the same objective of being the most
valuable resource for technology product managers, yet it is completely
new—sharing the latest practices and techniques of today’s most-successful tech
product companies, and the men and women behind every great product.
Creative workers are employed in sectors outside the creative industries often in
greater numbers than within the creative field. This is the first book to explore the
phenomena of the embedded creative and creative services through a range of
sectors,
Y. Fujimori, Symposium Programme Committee Chair, and Faculty Member,
International Space University e-mail: fujimori@isu. isunet. edu M. Rycroft, Faculty
Member, International Space University e-mail: rycroft@isu. isunet. edu Building on
the foundations provided by the International Space Station, now partially
constructed and already in use in low Earth orbit, what will be the future directions
of human spaceflight? This was the key question discussed from many viewpoints technical, entrepreneurial, governmental, legal - at the seventh Annual Symposium
held in Strasbourg, France, early in June 2002. Many ideas on the "whys" and the
"hows" of our future exploration of the final frontier were put forward in a
stimulating environment. The unique perspective of the International Space
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University (ISU) - namely an interdisciplinary, international and intercultural
perspective - enhanced both the presentations and the discussions. More than 150
people attended the Symposium, including the current members of the Master of
Space Studies class who are attending an 11 month course at ISU. They are young
professionals and postgraduate students who develop in-depth some part of the
broad Symposium theme in their parallel Team Projects. Their final reports will be
completed at the end of July 2002, and will be published independently. 1 Beyond
the ISS: The Future of Human Spaceflight Keynote Address: A Summary The Need
for a New Vision E. Vallerani, Advanced Logistic Technology Engineering Center,
The Italian Gateway to the ISS, Corso Marche 79, Torino 10146, Italy e-mail:
vallerani. ernesto@spacegate-altec.
The Transfer of National Nanotechnology Initiative Research Outcomes for
Commercial and Public Benefit
How to Create Tech Products Customers Love
Why Startups Fail
The Betaville Project
How to Turn Ideas Into Money
The Complete Project Lifecycle for Decision-support Applications
Developing the Best Digital and Physical Products
Beyond the International Space Station: The Future of Human Spaceflight

Today’s leading organizations recognize the importance of research and development
(R&D) to maintain and grow market share. If companies want to survive into the future,
they must accelerate their R&D-to-market cycles or find themselves behind the
competition. Project Management for Research and Development: Guiding Innovation for
Positive R&D Outcomes explains how to apply proven project management methods to
obtain positive outcomes in R&D and innovation projects. It addresses the specific factors
companies must consider when using project management to scope, define, and manage
R&D projects. It also offers best practices and case studies that illustrate actual
applications of theory. This book details methods to help readers optimize results in R&D
through the use of structured processes derived from the project management field and
other complementary disciplines. Each chapter includes diagrams, surveys, checklists, and
question-answer forms to guide readers in determining where their activity falls along a
project spectrum and to help them structure their own R&D project. The methods
presented in this book can easily be applied to innovation projects and creative endeavors.
As there are limited sources of information on how to utilize project management
methodology effectively in these types of projects, this book is an ideal resource for anyone
looking to add structure and proven methods to enable R&D, innovation, and other
creative activities.
In today’s lightning-fast technology world, good product management is critical to
maintaining a competitive advantage. Yet, managing human beings and navigating
complex product roadmaps is no easy task, and it’s rare to find a product leader who can
steward a digital product from concept to launch without a couple of major hiccups. Why
do some product leaders succeed while others don’t? This insightful book presents
interviews with nearly 100 leading product managers from all over the world. Authors
Richard Banfield, Martin Eriksson, and Nate Walkingshaw draw on decades of experience
in product design and development to capture the approaches, styles, insights, and
techniques of successful product managers. If you want to understand what drives good
product leaders, this book is an irreplaceable resource. In three parts, Product Leadership
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helps you explore: Themes and patterns of successful teams and their leaders, and ways to
attain those characteristics Best approaches for guiding your product team through the
startup, emerging, and enterprise stages of a company’s evolution Strategies and tactics
for working with customers, agencies, partners, and external stakeholders
With more than 500 new apps entering the market every day, what does it take to build a
successful digital product? You can greatly reduce your risk of failure with design sprints,
a process that enables your team to prototype and test a digital product idea within a week.
This practical guide shows you exactly what a design sprint involves and how you can
incorporate the process into your organization. Design sprints not only let you test digital
product ideas before you pour too many resources into a project, they also help everyone
get on board—whether they’re team members, decision makers, or potential users. You’ll
know within days whether a particular product idea is worth pursuing. Design sprints
enable you to: Clarify the problem at hand, and identify the needs of potential users
Explore solutions through brainstorming and sketching exercises Distill your ideas into
one or two solutions that you can test Prototype your solution and bring it to life Test the
prototype with people who would use it
Ten Strategies of a World-Class Cyber Security Operations Center conveys MITRE's
accumulated expertise on enterprise-grade computer network defense. It covers ten key
qualities of leading Cyber Security Operations Centers (CSOCs), ranging from their
structure and organization, to processes that best enable smooth operations, to approaches
that extract maximum value from key CSOC technology investments. This book offers
perspective and context for key decision points in structuring a CSOC, such as what
capabilities to offer, how to architect large-scale data collection and analysis, and how to
prepare the CSOC team for agile, threat-based response. If you manage, work in, or are
standing up a CSOC, this book is for you. It is also available on MITRE's website,
www.mitre.org.
The Process of Innovating Medical Technologies
Development, Wellbeing, and Lifelong Learning in Individuals with a Dual Sensory Loss
My personal Adaptive Global NET (MAGNET)
Biodesign
From Concept to IPO
From Concept to Consumer
Open Systems Handbook
NASA Space Technology Roadmaps and Priorities
Bold is a radical how-to guide for using exponential technologies, moonshot
thinking, and crowd-powered tools to create extraordinary wealth while also
positively impacting the lives of billions. A follow-up to the authors'
Abundance (2012).
What if having an agenda has no effect on whether you have a great
meeting? What happens when you actually do the work in the meeting?
What are the five common elements of every meeting that sucks, and how
do you avoid them? In this guide, we tackle the myth that the most effective
way to get more out of meetings is to just avoid having them or to have less
of them. But meetings are integral to getting sh*t done. Meetings are the
secret underappreciated weapon that businesses are using badly. And why
do they use them so badly? Because no one has been taught how to make
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them better. Douglas and John show you how to adopt and adapt the nonobvious Meeting Mantras they developed at their company, Voltage Control.
Their methods have helped companies and teams transform the perception
of meetings from "going to the dentist" (ie - something you have to do but
hate) into something you can't wait for - like a rock concert or great dinner.
Use this interactive workbook to create relevant, inclusive online courses for
adult learners.
"Have you ever struggled to move a key innovation project forward at work?
Based on his experiences running Design Sprints for top companies, Douglas
Ferguson wrote Beyond the Prototype to offer practical advice for people
shifting from discovery to realization. Full of stories from companies like
Google, Liberty Mutual, and Adobe, this guide outlines six steps that every
team should take to launch their vision" -- amazon.com
Hearings on National Defense Authorization Act for Fiscal Year 2001--H.R.
4205 and Oversight of Previously Authorized Programs Before the
Committee on Armed Services, House of Representatives, One Hundred
Sixth Congress, Second Session
Outside in
Bringing a Hardware Product to Market
Design Sprint
The New Roadmap for Creating Online Courses
Navigating the Wild Ride from Concept to Mass Production
Guiding Innovation for Positive R&D Outcomes
Sprint
The car industry and the way in which cars are created have changed
beyond all recognition over the last half-century. Automotive styling
was once the grudging afterthought when the engineers had finished
their work. Now, following a short flirtation with exotic Italian
design houses, it has evolved into sophisticated design carried out
by multitalented in-house teams honing carefully crafted brand
identities. One of the visionary designers at the forefront of that
revolution has been Patrick le Quément. Most widely acclaimed for his
22 years in charge of Renault Design, resulting in such standout
models as the Twingo, Scénic and Avantime, le Quément has enjoyed a
50-year career that has also taken in Simca, Ford and VolkswagenAudi. In his foreword to the book, Stephen Bayley calls le Quément
'perhaps the very most original designer working in the conservative
car business at the turn of the millennium'. Some 60 million cars
across the world now bear the unmistakable stamp of le Quément.
Design: Between the Lines is not a straightforward autobiography;
rather, le Quément charts his journey through five decades of
thoughts, actions, failures and successes. He offers fascinating
commentaries on design and the creative process, and on some of the
extraordinary automotive brands that make up our shared cultural
heritage. As Bayley notes, for le Quément, design is 'as much a
matter of thinking as a matter of drawing'. On a broader, more
philosophical level, le Quément also shares his views about life in
general and that remarkable contraption called 'the automobile',
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which has so influenced the lives of millions of people the world
over from the late 1800s to the present day. Presented as a series of
50 brief essays or 'perspectives', le Quément's thoughtful and astute
observations from the street, from the design studio and from his
seat in the boardroom give the reader a penetrating and often amusing
insight into the high-level workings of a global industry, its
triumphs and tragedies, and the foibles of the decision-makers
responsible for running it. A lively complementary text by the
automotive journalist Stéphane Geffray accompanies each of le
Quément's perspectives, and illustrations are provided by the
automobile designer Gernot Bracht. Design: Between the Lines will
appeal to all motoring fans and enthusiasts of good design. As Chris
Bangle, the former Director of BMW Design, remarks: 'Few car
designers have had a career so filled with innovative successes that
they have inspired a whole industry; fewer still have the skills to
share it. Engaging and revealing, Patrick relates his personal
experience and deep knowledge of car design in a very enjoyable
manner.'
Entrepreneur's guide for starting and growing a business to a public
listing
How did Chhattisgarh turn into India’s ‘biggest internal security
threat’? How did it become the epicentre of the Maoist rebellion? Why
did the backbenchers—the quiet adivasi classmates from the author’s
school—turn into the nation’s ‘biggest terrorists’? In this
passionate quest to find out what ails the failing heart of India,
Shubhranshu Choudhary spent seven years with hundreds of Maoists,
asking probing questions at all levels of their hierarchy to
meticulously piece together the stories of these hunted men and
women. At the centre of this extraordinary account is the enigmatic
Vasu—at once comrade and rebel, friend and stranger. By telling his
story, Choudhary destroys many stereotypes to flesh out a layered
portrait of the misunderstood Maoist, making Let’s Call Him Vasu the
most comprehensive and least partisan account of Maoists in recent
times.
The secret history of the invention that changed everything-and
became the most profitable product in the world. "The One Device is a
tour de force, with a fast-paced edge and heaps of analytical
insight."-Ashlee Vance, New York Times bestselling author of Elon
Musk "A stunning book. You will never look at your iPhone the same
way again." -Dan Lyons, New York Times bestselling author of
Disrupted Odds are that as you read this, an iPhone is within reach.
But before Steve Jobs introduced us to "the one device," as he called
it, a cell phone was merely what you used to make calls on the go.
How did the iPhone transform our world and turn Apple into the most
valuable company ever? Veteran technology journalist Brian Merchant
reveals the inside story you won't hear from Cupertino-based on his
exclusive interviews with the engineers, inventors, and developers
who guided every stage of the iPhone's creation. This deep dive takes
you from inside One Infinite Loop to 19th century France to WWII
America, from the driest place on earth to a Kenyan pit of toxic ePage 5/13
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waste, and even deep inside Shenzhen's notorious "suicide factories."
It's a firsthand look at how the cutting-edge tech that makes the
world work-touch screens, motion trackers, and even AI-made their way
into our pockets. The One Device is a roadmap for design and
engineering genius, an anthropology of the modern age, and an
unprecedented view into one of the most secretive companies in
history. This is the untold account, ten years in the making, of the
device that changed everything.
The Non-Obvious Guide to Magical Meetings
Hearing Before the Subcommittee on Research and Science Education,
Committee on Science and Technology, House of Representatives, One
Hundred Tenth Congress, Second Session, March 11, 2008
A Roadmap for Navigating the Fuzzy Area Between Ideas and Outcomes
The Secret History of the iPhone
Product Leadership
An Interactive Workbook
Like A Virgin
Speculative Everything
Recognize market opportunities, master the design process, and develop
business acumen with this 'how-to' guide to medical technology
innovation. Outlining a systematic, proven approach for innovation identify, invent, implement - and integrating medical, engineering, and
business challenges with real-world case studies, this book provides a
practical guide for students and professionals.
If you want your startup to succeed, you need to understand why
startups fail. “Whether you’re a first-time founder or looking to bring
innovation into a corporate environment, Why Startups Fail is essential
reading.”—Eric Ries, founder and CEO, LTSE, and New York Times
bestselling author of The Lean Startup and The Startup Way Why do
startups fail? That question caught Harvard Business School professor
Tom Eisenmann by surprise when he realized he couldn’t answer it. So he
launched a multiyear research project to find out. In Why Startups Fail,
Eisenmann reveals his findings: six distinct patterns that account for the
vast majority of startup failures. • Bad Bedfellows. Startup success is
thought to rest largely on the founder’s talents and instincts. But the
wrong team, investors, or partners can sink a venture just as quickly. •
False Starts. In following the oft-cited advice to “fail fast” and to “launch
before you’re ready,” founders risk wasting time and capital on the
wrong solutions. • False Promises. Success with early adopters can be
misleading and give founders unwarranted confidence to expand. •
Speed Traps. Despite the pressure to “get big fast,” hypergrowth can
spell disaster for even the most promising ventures. • Help Wanted.
Rapidly scaling startups need lots of capital and talent, but they can
make mistakes that leave them suddenly in short supply of both. •
Cascading Miracles. Silicon Valley exhorts entrepreneurs to dream big.
But the bigger the vision, the more things that can go wrong. Drawing on
fascinating stories of ventures that failed to fulfill their early
promise—from a home-furnishings retailer to a concierge dog-walking
service, from a dating app to the inventor of a sophisticated social robot,
from a fashion brand to a startup deploying a vast network of charging
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stations for electric vehicles—Eisenmann offers frameworks for detecting
when a venture is vulnerable to these patterns, along with a wealth of
strategies and tactics for avoiding them. A must-read for founders at any
stage of their entrepreneurial journey, Why Startups Fail is not merely a
guide to preventing failure but also a roadmap charting the path to
startup success.
The Aspiring Astronaut’s Guide to Getting Lost in Outer Space “Kellie is
probably one of the best ambassadors for spaceflight in the 21st century
that the industry could have.” —Lucy Hawking, author of George's Secret
Key to the Universe and host of Audible's Lucy in the Sky. #1 New
Release in Science & Math, Essays & Commentary and Astronautics &
Space Flight Follow aerospace science professional Kellie Gerardi’s nontraditional path in the space industry as she guides and encourages
anyone who has ever dreamed about stars, the solar system, and the
galaxies in space. Ever wondered what it’s like to work in outer space? In
this candid science memoir and career guide, Gerardi offers an inside
look into the industry beginning to eclipse Silicon Valley. Whether you
have a space science degree or are looking to learn about stars, Not
Necessarily Rocket Science proves there’s room for anyone who is
passionate about exploration. What it’s like to be a woman in space. With
a space background and a mission to democratize access to space, this
female astronaut candidate offers a front row seat to the final frontier.
From her adventures training for Mars to testing spacesuits in
microgravity, this unique handbook provides inspiration and guidance for
aspiring astronauts everywhere. Look inside for answers to questions
like: • Will there be beer on Mars? • Why do I need to do one-handed
pushups in microgravity? • How can I possibly lose a fortune in outer
space? If you’re looking for women in science gifts, astronomy books for
adults, or NASA stories—or enjoyed, the Galaxy Girls book, or Letters
from an Astrophysicist by Neil deGrasse Tyson—then you’ll love Not
Necessarily Rocket Science.
NASA's Office of the Chief Technologist (OCT) has begun to rebuild the
advanced space technology program in the agency with plans laid out in
14 draft technology roadmaps. It has been years since NASA has had a
vigorous, broad-based program in advanced space technology
development and its technology base has been largely depleted.
However, success in executing future NASA space missions will depend
on advanced technology developments that should already be underway.
Reaching out to involve the external technical community, the National
Research Council (NRC) considered the 14 draft technology roadmaps
prepared by OCT and ranked the top technical challenges and highest
priority technologies that NASA should emphasize in the next 5 years.
This report provides specific guidance and recommendations on how the
effectiveness of the technology development program managed by OCT
can be enhanced in the face of scarce resources.
Building Your Product, Business, and Brand
Hearing Before the Committee on Armed Services, House of
Representatives, One Hundred Sixth Congress, Second Session, Hearing
Held February 8, 2000
INSPIRED
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The Power of Putting Customers at the Center of Your Business
With the Maoists in Chhattisgarh
Start Within
Beyond Digital Transformation
Let's call him Vasu
Soft City Culture and Technology: The Betaville Project discusses the complete cycle of
conception, development, and deployment of the Betaville platform. Betaville is a massively
participatory online environment for distributed 3D design and development of proposals for
changes to the built environment– an experimental integration of art, design, and software
development for the public realm. Through a detailed account of Betaville from a Big Crazy
Idea to a working "deep social medium", the author examines the current conditions of
performance and accessibility of hardware, software, networks, and skills that can be brought
together into a new form of open public design and deliberation space, for and spanning and
integrating the disparate spheres of art, architecture, social media, and engineering. Betaville
is an ambitious enterprise, of building compelling and constructive working relationships in
situations where roles and disciplinary boundaries must be as agile as the development
process of the software itself. Through a considered account and analysis of the
interdependencies between Betaville's project design, development methods, and deployment,
the reader can gain a deeper understanding of the potential socio-technical forms of New Soft
Cities: blended virtual-physical worlds, whose "public works" must ultimately serve and
succeed as massively collaborative works of art and infrastructure.
Open Systems Handbook, Second Edition provides an easy-to-read, thorough, and
management-oriented explanation of the promises, dangers, and realities of open systems.
This edition describes specific products and various open systems that have been updated to
reflect the events of the mid-1990s. Emerging open technologies that either didn't exist in 1991
or were in their infancy, such as client/server middleware, are also covered. Topics include the
definitions and history of open systems, open systems components, end user interaction
points, and elements of open systems software. The general communications hardware, visual
application development, models of integration, and advantages of open systems are likewise
elaborated. This publication is a good reference for computing professionals and engineers
working on open systems.
The #1 New York Times and Wall Street Journal bestseller from Steve Case—the co-founder of
AOL—presents “a compelling roadmap for the future…that can help us make sense of the
technological changes reshaping our economy and the world. A fascinating read” (Sheryl
Sandberg, Facebook COO and founder of LeanIn.org). Steve Case—a pioneer who made the
Internet part of everyday life—was on the leading edge of a revolution in 1985 when he cofounded AOL, the first Internet company to go public and the most successful business of the
1990s. Back then Case was an entrepreneur in an industry that hadn’t really been invented
yet, but he had a sense how dramatically the Internet would transform business and society. In
The Third Wave, he uses his insights garnered from nearly four decades of working as an
innovator, investor, and businessman to argue the importance of entrepreneurship and to chart
a path for future innovators. We are entering, as Case explains, the “Third Wave” of the
Internet. The first wave saw AOL and other companies lay the foundation for consumers to
connect to the Internet. The second wave saw companies like Google and Facebook build on
top of the Internet to create search and social networking capabilities, while apps like Snapchat
and Instagram leveraged the smartphone revolution. Now, Case argues, we’re entering the
Third Wave: a period in which entrepreneurs will vastly transform major “real world” sectors
such as health, education, transportation, energy, and food—and in the process change the way
we live our daily lives. Part memoir, part manifesto, and part playbook for the future, The Third
Wave explains the ways in which newly emerging technology companies will have to rethink
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their relationships with customers, with competitors, and with governments; and offers advice
for how entrepreneurs can make winning business decisions and strategies—and how all of us
can make sense of this ever-changing digital age.
From three design partners at Google Ventures, a unique five-day process--called the
sprint--for solving tough problems using design, prototyping, and testing ideas with customers.
Restoring NASA's Technological Edge and Paving the Way for a New Era in Space
A Beginner's Guide to Life in the Space Age
Bold
Business Intelligence Roadmap
Project Management for Research and Development
A New Roadmap for Entrepreneurial Success
The Hardware Startup
Proceedings of an International Symposium, 4–7 June 2002, Strasbourg, France

Learn the secrets required to advance the technology industry beyond digital
transformation. Today's technology industry is in its growth phase, on its journey to
maturity. How quickly can the industry accelerate to be ready to take on the
challenges of the next industrial revolution? What are the key patterns,
characteristics, and methods that can allow for the accelerated growth and increased
market share of a technology business? Looking at foundational lessons from the
past through the lens of more established and mature industries, businesses,
technologists, and practitioners will gather insights into how organizations can make
significant advancements and expand their market share. The book reveals patterns
and characteristics that can help businesses succeed. Start with an idea and
transform it into a compelling product—what methods can help you deliver faster,
attract new customers, and retain their loyalty? Forming a value-driven culture where
your people are central to ever-improving cycles of change requires adopting the
well-documented approaches described in this book. The author, Nana Fifield, a
senior technology leader, has spent nearly three decades working with many
technology organizations, dedicating significant time to researching the methods
that successful and mature industries have adapted to continue thriving, evolving,
and innovating over centuries.
Teams developing a software product for the first time can draw on a wealth of free
and readily available resources to come up to speed, learn best practices, and get
their minimum viable product (MVP) to market very quickly. Not so for teams working
with hardware. The design, development and prototyping process takes longer, and
is more costly than its software counterpart. Depending on the complexity of the
product, iterations culminating in new physical prototypes can be measured in weeks
or months, not days. User testing needs to be tightly planned and coordinated with
the prototyping schedule. Business model testing is much harder than software
products due to regulatory compliance requirements. There is also much less
available information to help new teams navigate these unfamiliar waters and plan
for success. This book levels the playing field for hardware teams by providing a
concise and practical roadmap that helps teams navigate the path to bring a
hardware product from concept to production. Teams will be able to accelerate
product development by building knowledge in the following areas: Understand the
steps to bring a hardware product with integrated software components to market
Get practical tips on how to execute each step while saving time and money Use
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primary market research to ensure the right product is built for the right customers
Manage the transition to manufacturing and operations to produce a quality product
Build a high performing cross-functional team to speed time to market
Looking for advice on setting up your own company, improving your career
prospects, or developing your leadership skills? Why not ask Richard Branson? In Like
a Virgin: Secrets They Won't Teach You in Business School, Richard distils and shares
the wisdom and experience that have made him one of the world's most recognised
and respected entrepreneurs. From his 'Top 5 secrets of Business Success', to hard
hitting discussions about the global financial crisis, this book brings together his best
advice on all things business. It's business school, the Branson way.
Prototyping and user testing is the best way to create successful products, but many
designers skip this important step and use gut instinct instead. By explaining the
goals and methodologies behind prototyping—and demonstrating how to prototype
for both physical and digital products—this practical guide helps beginning and
intermediate designers become more comfortable with creating and testing
prototypes early and often in the process. Author Kathryn McElroy explains various
prototyping methods, from fast and dirty to high fidelity and refined, and reveals
ways to test your prototypes with users. You’ll gain valuable insights for improving
your product, whether it’s a smartphone app or a new electronic gadget. Learn
similarities and differences between prototyping for physical and digital products
Know what fidelity level is needed for different prototypes Get best practices for
prototyping in a variety of mediums, and choose which prototyping software or
components to use Learn electronics prototyping basics and resources for getting
started Write basic pseudocode and translate it into usable code for Arduino Conduct
user tests to gain insights from prototypes
Not Necessarily Rocket Science
Soft City Culture and Technology
Ten Strategies of a World-Class Cybersecurity Operations Center
Creative Work Beyond the Creative Industries
Innovation, Employment and Education
How to Sell Your Idea, Overcome Roadblocks, and Love Your Job
An Entrepreneur's Vision of the Future
Beyond the Prototype

Thanks to the decreasing cost of prototyping, it's more feasible for professional
makers and first-time entrepreneurs to launch a hardware startup. But exactly
how do you go about it? This book provides the roadmap and best practices you
need for turning a product idea into a full-fledged business. Written by three
experts from the field, The Hardware Startup takes you from idea validation to
launch, complete with practical strategies for funding, market research, branding,
prototyping, manufacturing, and distribution. Two dozen case studies of realworld startups illustrate possible successes and failures at every stage of the
process. Validate your idea by learning the needs of potential users Develop
branding, marketing, and sales strategies early on Form relationships with the
right investment partners Prototype early and often to ensure you're on the right
path Understand processes and pitfalls of manufacturing at scale Jumpstart your
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business with the help of an accelerator Learn strategies for pricing, marketing,
and distribution Be aware of the legal issues your new company may face
In From Concept to Consumer, renowned product developer Phil Baker reveals
exactly what it takes to create great products and bring them to market. Baker’s
product successes range from Apple’s PowerBook to the Stowaway portable
keyboard, the most successful PDA accessory ever created. Here, he walks you
through the entire development process, showing how to develop products
holistically, reflecting the crucial linkages between product design, engineering,
testing, manufacturing, marketing, and distribution. You’ll discover what makes a
winning product, and why great ideas are just 5% of the process...the easiest 5%!
You’ll find practical guidance for planning, establishing teams, creating marketing
requirements, avoiding “feature creep,” prototyping, protecting intellectual
property, market testing and positioning, preparing for customer service,
implementing the optimal distribution strategy, and much more. After you’ve
delivered your first breakthrough product, Baker shows how to follow up with
another winner! Optimize your entire product development process Make
everything work together seamlessly: from planning and engineering through
distribution and marketing Get breakthrough industrial design without overpaying
for it Deliver products that create a powerful emotional bond with your customer
Time product delivery for maximum competitive advantage Make sure you don’t
reach your market too late—or too early, either Leverage Asian manufacturing
without falling victim to its pitfalls Successfully coordinate even the most complex
worldwide product delivery programs
Have you ever struggled to move a key innovation project forward at work?
Based on his experiences running Design Sprints for top companies, Douglas
Ferguson wrote Beyond the Prototype to offer practical advice for people shifting
from discovery to realization. Full of stories from companies like Google, Liberty
Mutual, and Adobe, this guide outlines six steps that every team should take to
launch their vision.
This software will enable the user to learn about business intelligence roadmap.
Secrets They Won’t Teach You at Business School
A Practical Guidebook for Building Great Digital Products
How to Transform Your Organization into an Innovation Powerhouse
The Entrepreneur's Roadmap
Design Between the Lines
The One Device
Military Procurement Subcommittee, Meeting Jointly with Military Research and
Development Subcommittee on Title I--procurement, Title II--research,
Development, Test, and Evaluation : Hearing Held February 16, March 9, 14, and
16, 2000
The Third Wave
This book presents unique insights and advice on defining and managing the innovation
transformation journey. Using novel ideas, examples and best practices, it empowers
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management executives at all levels to drive cultural, technological and organizational changes
toward innovation. Covering modern innovation techniques, tools, programs and strategies, it
focuses on the role of the latest technologies (e.g., artificial intelligence to discover, handle and
manage ideas), methodologies (including Agile Engineering and Rapid Prototyping) and
combinations of these (like hackathons or gamification). At the same time, it highlights the
importance of culture and provides suggestions on how to build it. In the era of AI and the
unprecedented pace of technology evolution, companies need to become truly innovative in order
to survive. The transformation toward an innovation-led company is difficult – it requires a
strong leadership and culture, advanced technologies and well-designed programs. The book is
based on the author’s long-term experience and novel ideas, and reflects two decades of startup,
consulting and corporate leadership experience. It is intended for business, technology, and
innovation leaders.
How to use design as a tool to create not only things but ideas, to speculate about possible futures.
Today designers often focus on making technology easy to use, sexy, and consumable. In
Speculative Everything, Anthony Dunne and Fiona Raby propose a kind of design that is used as
a tool to create not only things but ideas. For them, design is a means of speculating about how
things could be—to imagine possible futures. This is not the usual sort of predicting or
forecasting, spotting trends and extrapolating; these kinds of predictions have been proven wrong,
again and again. Instead, Dunne and Raby pose “what if” questions that are intended to open
debate and discussion about the kind of future people want (and do not want). Speculative
Everything offers a tour through an emerging cultural landscape of design ideas, ideals, and
approaches. Dunne and Raby cite examples from their own design and teaching and from other
projects from fine art, design, architecture, cinema, and photography. They also draw on
futurology, political theory, the philosophy of technology, and literary fiction. They show us, for
example, ideas for a solar kitchen restaurant; a flypaper robotic clock; a menstruation machine; a
cloud-seeding truck; a phantom-limb sensation recorder; and devices for food foraging that use
the tools of synthetic biology. Dunne and Raby contend that if we speculate more—about
everything—reality will become more malleable. The ideas freed by speculative design increase
the odds of achieving desirable futures.
Every endeavour is covered by some fault, just as ?re is covered by smoke. Therefore one should
not give up the work born of his nature, even if such work is full of fault. – The Bhagvad-Gita
(18.48) This book is the outcome of the research and developmentcontributions of partners from
three different continents, Asia, Europe, America, coming from universities, research centers,
industrial partners and SMEs (Small and Medium Enterprise), all of them collaborating in
MAGNET (My Adaptive Personal Global Net) and MAGNET Beyond project supported by
European Commission within the Sixth Framework Programme (FP6). The project was focusing
on a secure user-centric approach developingsecure Personal Networks in multi-network,multidevice, and multi-user environments. The innovative concept of Personal Network (PN), which
was introduced and developed in MAGNET, ?nds in this book the ?rst con?rmation of the
success that the future of wireless communications is bound to achieve. The importance of this
book is not only related to being the ?rst work on PNs, it also gives an overview of operation of a
big project, like MAGNET, and in fact the organisation of the book re?ects how then project
itself has been structured.
How Top Product Managers Launch Awesome Products and Build Successful Teams
How to Solve Big Problems and Test New Ideas in Just Five Days
Prototyping for Designers
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How to Go Big, Create Wealth and Impact the World
The Innovation Mode
Design, Fiction, and Social Dreaming
Testimony on the Adequacy of the Defense Budget

Page 13/13

Copyright : regist.haupcar.com

